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A STUDY OF INFORMATIVE LABELING 


Introduction 

To help consumers buy nowe wisely and retailers to sell. more . 
effectively are major objectives of the National Consumer—Retailer Council. 
In the opinion of the Council members, the use of informative labels on 
merchandise is one of the best means of attaining these objectives. At 
this time, when quality and performance specifications for consumer goods 
are largely non-existent, informative labels offer a practical method of 
telling consumers what service should be expeeted from the gooas they 
buy,of revealing characteristics not obvious to the Sight or touch, and 


of giving instruction relative to use and care. 


Purpose of Study 
The purpose of this study was to obtain, through suitable sampling, 


opinions of consumers, retailers, and manufacturers as to what information 
1/ 
should be contained on the merchandise labels for 12 commodities . These 


commodities were: 


blankets 
mattresses 

. cotton sheets 
terry towels 
kitchen knives 
window shades 
men's hosiery 
men's shirts 
woven piece goods 
women's hosiery 
slips and petticoats 
women's wash dresses 


ational Conswner-Retailer Council intends to publish a revised 
bulletin on informative labeling. This bulletin will be based largely 
on the present study. 


In order to organize a survey adequate for the purpose stated, a 
committee of the Council, composed of both consumers and retailers, 
prepared schedules (check lists) for the above-named commodities. These 
schedules were then distributed, chiefly by mail, to over 4,000 persons 
(consumers, retailers, manufacturers) who were asked to write their 
relative preferences for individual labeling items thet were listed. The 
data collected through the survey were tebuleted at the Consumer Standards 
Protect , Division of Consumers! Counsel, Agriculturel Adjustment 


Administratione 


Nature of the Sample 
The schedules were sent to representative members of each of 
several organizations, including the American Association of University 
Women, the American Home Economics Association, the National Retail Dry 
Goods Association, and to manufacturers of each commodity. In the 
schedules provisions were made for the designation of each item ag teal 


Mh," Nc," or "d," according to the following scheme: 


Hest most important 

pu less important but desirable 

Nol undesirable or unnecessary 

are awaiting agreement on standard test 


Approximately 18 percent of the total number of persons who re- 
ceived the schedules returned them filled out (table 1). In the light 
: 3 
of a detailed consideration of this response , the results of the 


2/ A Federal WPA Project in Washington, D. C., sponsored by the Division 
of Consumers' Counsel. : 

3/ The cooperating agencies wish to aclnowledge their appreciation of 
tne time and thought contributed by the persons who furnished the 
information on which this study is based. 


survey may be subject to some qualificetion on the ground that the in- 
cones of the consumers reporting probably tended to be above the average 
income of consumers as a whole in the United States, and represented a 
comparatively large purchasing power. There is, on the other hand, no 
resson to suppose that those who returned the schedules were especially 
proficient in the technique of buying, home economists excepted. As a 
means of indicating existing attitudes toward the labeling of merchandise, 
the acquired data and relevant material are regarded as quite satisfac- 


tory. 


Table 1 - Number of persons receiving schedules end proportion 


responding, by classes 


Persons ; 
furnished : 
schedules 3 


- Persons filling 


‘lass : 
C out schedules 


ee ee ee 


: Number’: ‘Number : Percent 
Consumers ‘ A, LOO : 435 .. eo 
Retailers yelaitecsmame: re ee es 8s 
Manufecturers Pee : 1,000 : 122 we 
Total : , 100 s 1l/ 746 3 - 
Average ; ~ : ~ S). saeeame 


I/ these 746 persons returned 6,230 individual sche 
avernge of 8.4 4 person. 


ules in all, or an 


Scheme of Presentation 
The results of the survey are contained for the most part in 12 
subsequent commodity sections. In each section the proper schedule is re- 
produced. The oaccompenying data snd comments of respondents are pre- 


sented with repeated reference to the contents of the schedule in view. 


et: Al me 


Statistical procedure, - It is believed that the importance of each item 
listed in the schedule for a commodity is revealed accurately enough for 
present requirements by the use of fairly simple tables. 

In each commodity section there is a summary table, disclosing 
separately for consumers, retailers, and manufacturers the items for which 
the combined "a" and "b" votes aggregated 51 percent or more of the 
total. In addition, the items that received the combined "all and "b" 
votes of 51 percent or more of both the consumers and the retailers are 
independently identified in the summary table. This table is followed 
by a second one in which, in terms of percentages, the respondents are 
classified, item by item, according to their preferences (''a," "b," Nc," 
nay 2! Also included in the second table are the percentages of 
respondents who failed to express preferences. 

Procedure for comments. - The comments of respondents are of three 

types: (1) those that refer to specific items listed in the schedule for 
a commodity, (2) those that refer to the labels for a commodity but not 
to any item listed, ana (3) those that refer generally to the subject of 
labeling. Comments aes the first Brie second type are set forth in the 
various commodity sections, while those of the third are brought together 
in the final section of the report under the heading GENERAL COMMENTS OF 
RESPONDENTS. 


4. The total number of respondents (consumers, retailers, or manufacturers), 
varies from one commodity to another, See footnote, Table |, 

5/ In a preliminary study of the data, various echemes of expressing the 
preferences cf respondents were considered. One of these schomes would 
entail .dentification of combinations of items: thus, the most frequent 
e-item, 3-item, 4-iten, etc. combinations would be shown for each conm- 
nodity. Unnecessary comDlications are avoided, however, by the proces 
dure adopted. 


Statements of respondents are quoted either directly or indirectly, 
In every instance of necessary editorial revision, effort is made to 
exactly convey the meaning intended. If a comment, as originally written 
by a respondent, was of such nature that it applied to several commodi- 
ties, that ieniarnccests sive incorporated in all the corresponding commodity 
sections of the report. The following abbreviations are used: C for 
consumer, R for retailer, M for mamufacturer, P for publisher, T for test- 
ing leboratory official, and F for Federal employee (professional). Each 
letter a5 accompanied by an identification number. 

Illustrative of the method of reporting the comments pertaining 
to a commodity, the procedure for BLANKETS may be outlined: 

Under the topic A. WHAT IT IS MADE OF (COMPOSITION), the item 
Fit<r content: percent of each by weight, corresponding to line 1 of the 
schedule, is stated in the left margin of the page of Ne cecal The 
comments bearing on that item are so arranged that those of consumers 
are first, retailers second, and manufacturers third. A similar plan is 
followed for the cther topics and items in the schedule. Comments which 
relate to the labeling of blankets, but not to any topic or item, ere 


given in the last part of the section under the heading GENERAL COMMENTS. 
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Check List suggested as basis for Informative Labels on 


1. BLANKETS 


INSTRUCTIONS FOR FILLING QUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 2. This check list is being submitted to consumers, retailers and manu- 
included on a merchandise label. Will you please indicate in the facturers. Please check here whether you are answering as 
right-hand column the order of importance to you of the items 0 consumer; [J retailer; [] manufacturer. 
suggested, i.e.: use “a” to indicate most important items; “b” for 8. Add any comments you may care to make or additional information 
less important but desirable items; “cc” for undesirable or unneces- you would like on the label on the reverse of this sheet. 
lewd Ser Sets “@’ for items which must await agreement on 4. When finished, please sign and return this check list to the Con- 
s 8 


sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Record your vote by 
letter after each item, 
using code given in in- 
struction 1, 


DATA SUGGESTED FOR INCLUSION ON LABELS 


a. 
WHAT IT IS MADE OF (Composition) 


1 Fiber content: percent of each fiber by weight eee eee 
nh) eee ee ors cotton eG other fibera 
2 Binding material 


B 
HOW IT IS MADE (Construction) 


3 Size: Denethe == 2 ee inches; width. inches 
4 Weight (1) OUNCES per SqUATE YATA....... 6. eee ween rene ence eeees 1 ohes 
5 Total Weight:___poundS.........seeseseseeeeereeeereeeeeees 


CG, 
WHAT IT WILE DO (Performance) 


6 Breaking strength (grab method) (2)...........eeeeeeeees 
Warpwise, not less than___________pounds 
Fillingwise, not less than______-___pounds 

Warmth (3) 

8 Color permanence: to washing. 

9 To light 
10 To drycleaning. 


eoeoeveecneevneseseeneeseeeeoeseesseeeeeeeeeaeeseeoseoeene 


ee eeeeeeceeeseesreeeeesreeesreeeeeee 


eoeoe eee e eee eee eee eee seeseeeereeseseeeeeeeeese 


eee reseeeoveereoereereeeeeeeeeereeeseeeeeee ee 


HOW TO CARE FOR IT (4) 


11 Drycleaning instructions 


eoeeereeeoeereereseeeeseeeeseeeseeeeeee ee 


12 Washing instructions————_______________........ -. 


13 Storage directions— ——————__________........ 


Bronsor 


14 Name and address.......... ~y a ONEUR ag tes, ep a 


Con eeFeoveees CHK RC HBMOS CHO BSCR EBSCECH ROO S 


GWA TA 


EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 


(1) This is suggested in order to facilitate comparison of blankets of (3) Heat transmission should be designated, since napping may greatly 
different sizes. increase the insulating or heat retaining value of the blanket fabric 
(2) The minimum breaking strength of both length and width should -but may reduce its durability. 


be given, tested by the method described in Commercial Standard 
CS 59-86 Woven Dress Fabrics—Testing and Reporting, National 


i lud: ial hing instructions, Wkh 
Bureau of Standards. It is particularly important to have the filling C4) Daider\ this bending, “snielade: 80y, sPSe a Were ede ae 


i improperly washed or dry- 
becau ‘ed i warning as to excessive shrinkage, if 
phe =) swuak reac ag rye igh cppeat creer cae cleaned. State whether the blanket is washable or whether it should 
vice, the warp also will be strong enough for good wear. be drycleaned. 
PREV le PULL ACATESS....-..--------0-ceos-ssencsencenceesenecsccensencenecsnseceeensessnennssenssnnenarnensnnansens 


Firm, Organization or Association 


cin pg uatcesndmauecchescuhnannennqsnecnsnennncecnencsnduassdanssasensconsaneeesANmASsStes anette eos 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1938, Consumer-Retailer Relations Council 
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Table 2 — Blankots: Iteus desirable for labe 


(Based on reports from 428 consumers, 96 retailers, end 12 manufacturers) 


— ee 


::ltems voted as desir- 
s:able 1/ by 51 percent 
s:or more of consumers 
ae, and) 51 percent: oF 
more of retailers 


ee - 


ae 


‘Items voted as ‘desirable 1/ 


Then by 5. percent or more of - 


:Manuface - 
. Butens es 


Consumers ‘Retailers 
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- ’ > 
see See SS ee 


What itis made of $ : : aa 
Fiber content: percent: 2 : 2s 
of each fiber by ¢ 7 : » a a 
weight. : > ; Ps : ‘% a3 Pf 
Binding material : x : % : x e pis 
, 3 : : 4 
How at is made : : : =¢ 
Size: - Length; width : x : x : b sg i 
Weight Gounces per 3 : ; 23 
square yard) : x : ; 2 
Total weight: « ¢ x : x - Be 2 “A mA 
What it will do : : : is 
Breaking strength. 3 x . : 3 
Warmth : a : a : ie x 
Color permanence: : : : 23 
‘ To washing -_ : x : x : = ae x 
To light : x : 5 : .f x 
To drycleaning ae i on % at Ss : - 5 x 
How to care for it : : : :3 
‘Dry cleaning $ : : 4; 
instructions : % : pe : ne x 
Washing instructions +: % - % g x ae a 
Storsge directions : x : x : = oti x 
Sponsor » cote sede 83 2 et 
Name amd address : x ; : “Ke 
" 


1/ "x" indicates item for which the combined "a" and "b" votes equal 51 
percent or more of the totale 
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Fiber content: 
percent of each 
‘fiber by weight 
(Wool, cotton, etc.) 
Line l 


a |e 


1. BLANKETS 


WHAT IT IS MADE OF (COMPOSITION) 


C 204 comments: "In a part wool blanket 
it is desirable that new wool to the extant of at 
least 50 percent of the total fiber content be 
used in the filling yarns. In the manufacturing 
process these yarns receive the napping, and 
thereby the heat retaining quality of the blanket 
is increased." C 298 writes, "Labels should state 
whether virgin or reworked wool is used." C 242 
regards Saiserkocet™ as secondary to sponsor, 
stating: "When buying any commodity, I consider 
the manufacturer or packer as sponsor. I always 
like to see the 'weight' or composition stated on 
a label; the sales clerk's knowledge of this 
matter is often very limited." 


R 764 recommends that whenever virgin wool, 


os 5 eee 


or reworked wool, is used in the manufacture of 
blankets, a statement to that effect should 
apoear on the label. 

M 550 writes: “It is essential that the 
purchaser be told whether the wool is virgin or 
reworked, inasmuch as a blanket can be called 
's11 wool! and still be made of material as low 
in grade as shoddy. 

"Ordinarily the purchaser assumes a 
blanket is satisfactory if it is labeled ‘all 
wool.! Thotisands of blankets are sold as such, 
yet fail to give the scrvice expected. 

"In order to be satisfactory from the 
standpoints of warmth and long service, a blanket 
should be made of shorn wool of good quality." 

M 572 says: "In »reparing the schedule for 
blankets, you failed to recognize that there are 
two kinds of wool. Did you mean virgin or 
reworked? In my opinion, the former is much 
superior. Manufacturers or distributors should 
specify on labels which kind is used." 

M 562 advises: "On our labels we tell 
what the individual articles are made of (oa tuen 


wool, rayon, silk, or a blend). Any special 


wo 1L2.- 


features in blankets are mentioned as a matter 
of course." 

' M 58@ states: “After woolen clothes have 
: been discarded by the first Hesor, ths fabric 
may be reworked scveral times and used anew 
before -it-finally becomes felt. 

"tVirgin wool' is the first wool after it 
is clipped from the sheep's back, scoured, 
cleaned, spun, and dyed. This tvimeian Weeieias 
be used a second time in blankets. 

| "There is no process for sterilizing 
Gaede material. That is why, during the war, 
a great deal of such material was burned as a 
delved Ds opm» against the spread of infection. 

"We therefore suggest that if your 
committee is powerful enough, it should promote 
the labeling of diffcrent tyoes of woolen goods, 
to conform with the following requirements: 

(1) Virgin Wool't--wool alipped Geamiie 
sheep's back and spun into cloth; not 

‘to contain any reworked wool. 


(2) 'All Wool'--to contain 'Virgin Wool! 
and reworked wool spun together. 


(3) ‘First Shoddy'--the first working of 
reworked wool and ‘All Wool.! 


(4) ‘Second Shoddy'—-to be the working of 
the 'First Shoddy' or any other; the 
last working of the wool." 
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B. HOW IT IS MADE (CONSTRUCTION) 


Size: - . © 236 prefers blankets 84 inches long 
Length; width 
Line 3 and either 72 or 81 inches wide. 


M 562 states that "size" is included as 


an item on the labels for blankets made by his 


company. 
Weight: C 30 comments that the item "weight 
Lines 4 and 5 
ounces per square yard" could be helpful to 
purchasers of blankets, provided they knew how 
quality is affected by weight. 
M 562 reports that it is t he practice of 
his Company to state the "weight" on labels. 
C. WHAT If WILL DO (PERFORMANCE) 
‘Breaking strength C 271 would like the "breaking strength" 
(grab me thod) 
Line 6 shown in non-technical terms. C 18 fecls incom 


petent to interpret the meaning of "breaking 
strength" as a labeling item for blankets. 

C 305 contends that consumers are not 
educated to evaluate the results of the hreaking 


strength" tests. C 204 suggests, "Cotton warp 


Warmth 
Line 7 


should have a minimm 'breaiking strength! af at 
least 3& pounds," 

M 562 comments: "On tho labels for 
blanksts, for examples, we do not sce shy it is 
necessary to specify the 'breakings strength,!' as 
it vould be meaningless to the purchaser. The 
purchaser wants to lmow merely that the blanket 
is of sufficient strength for satisfactory 
service." M592 insists, however, that “breaking 
strength, warpwise and fillingwise," be shown. 

M 564 asks, "Why not use the information, 
relating to ‘breaking strength,! contained in 


"Federal Specification CCC-T-191'7" 


C19 states thet the "warmth" should be 
expressed on the labels for blankets, in towme 
that can be readily understood. C 1036 believes 
the percentage of mool, by veight, should 
provide a good indication of the “warmth" of a 
blanket. -C 452 thinks "warmth" could not be 
satisfactorily taken into account on the labels, 
Since there is no scientific way of determining 
ite 

M 555 observes, "No desirable test for 


'warmth! has been perfected as yet, owing to 


aT! as 


inability to properly determine the effect 

of moisture of the body." M 564 objects to 

the inclusion of the item "warmth" on the labels, 
because heat transmission tests are expensive 

to make. WM 562 comments, "Very elaborate tests 
would be required before reliable statements 


could be made concerning 'warmth!." 


Color permanence: C 33 asks, "Does drycleaning affect the 
to drycleaning 
Line 10 color of blankets?" 


M 593 would be interosted in knowing what 
chemicals are used in drycleaning, also the 


effect of each chemical on the "color permanence." 


Porformance--General 


C 285 writes: "After considering the 
schedule for blankets, I have concluded that 
while 'fiber content! might be a desirable 
lnbeling item, performance would be more important. 
I realize that many will not agree with me, but 
I am personally more interested in knowing how 
warm a blanket will be, and how long it will 


wear, than whether it is all or part wool. If 
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ons blanket retails heat better than another 
(ell other conditions being equal), I know it 
has greater wool conient,! 

M 4562 esserts that the labels placed on 
blankets by his company include statements re- 
garding the character of service to be expecteds 

M 592 asks, "Why bother about performance, 


ince standard tests are as yet undeveloped?" 


D.. HOY TO CARE FoR I? 


gece een oe and ~ 6 34 veports "washing instructions" as 

Washing instructions 

Lines 11 and 12 very essential on labels for blankets, © 11 
‘ 


says, "I believe blankets should be so mace that 
they can be washed, not drycleaned only." © 37 
insists that the label show if a blanket will 
shrink in laundering. C 1024 recommends that 
Ndrycleaning end washing instructions" be given 
whenever blankets have “unusual features," 

R 764 believes a customer ought to be 
advised how mucn a blanket is likely to shrink, 
assuming proper laundering’. 


M 562 reports thet his firm includes 


ek ae 

tlaundoring instructions" on labels for blankets. 

M 593 ir teenie blankets should always be washed, 

instead of drycleaned. 
Storage directions C 34 states that directions for storing 
Line--13-- ee aes a ; ; 
cnauhs a blankets should be sunplied to purchasers. 
C 17 asserts, "The proper storage of a blanket 
depends on the exercise of a little common 
sense!" C 1024 recommends that "storage in- 
structions" be given whenever blankets have 


Nonusual features." 


How £0 Care For It-—General 


C 242 remarks: "Labels ordinarily do 
not have enough space for telling purchasers 
how to care for blankets. Sales clerks should 


be able to furnish such information on request." 


F. SPONSOR 


Name and address C 242 states, "Irrespective of what may 
Line 1 


be said on a label, when buying any commnodity,. 


I consider the manufacturer or packer as sponsor." 
Se 


Bs 


C 34 recommends that a label ona 
blanket show not only the "nare and address 
of sponsor" but also the location of the 


p=rticular branch or store where it is sold, 


GENERAL COMMENTS 


C 33 writes: "Your schedule for blankets 
reflects serious stucy. It is encouraging to 
know that informtive labcling will be a real- 
ization in the noar future. 

"May I, as a purchaser of blankets, 
without technical training, comment? It seems 
to me that if labels are going to be generally 
nelpful some simple classification will have 
to be worked out. I propose that blankets be 
classified according to grade. I would have 
three grades, A, B, and ©, each defined by 
explicit specifications. 

"Tf this scheme were acopted, a sirple 
basis of comparison would be afforded the 
vurchaser of a blanket, There would be no 
necessity for incorporating small—typed tech- 


nical specifications on a label." C 76 writes, 


"I think it would be helpful to purchsers of 
blanzets if soles were made on the basis of 
“ostablished grades." 

Cee asks, peer possible for the 
purchaser of a blanket to be informed if it 
is mothproof?" 

C 259 comments: "Although I have filled 
out he schedule for blankets, I am doubtful 
about my competence to interpret the meaning of 
-many of the items. However, the more informa- 
tion the customer receives, the better is the 
buying atmosprere." 

C 204 says, "Some agency or trade asso- 
ciation, servicing the blanket industry, should 
issue a key sheet describing labels now in use, 
such shect to be posted in stores or otherwise 
made available to purchasers." 

C 1304 advises: "The terminology in the 
schedule for blankets is too technical. However, 
I would like to see the item 'breaking strength! 
on the label, without reference to 'warpwise! 
or 'fillingwise.!" 

C 99 states: "Many of the items listed 
in the schedule for blankets can be readily 


seen or measured by purchasers. Reference to 
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these ites ‘could nevertheless be made in 
advertisements and ‘catalozues, 

"Tt has just come to my attenticn that 
a cortain silk-filled quilt, now on the market, 
bears a label containing the statement that 
silk is as warm as wool. A friend of mine 
bought two of these quilts and actually 
belicves what the label says." 

R 788 proposes two items in addition to 
those listed on the schedule, namely, "part 
wool as to nap" and "weshing off or shedding." 

R 876 advises, "I am interosted only in 
the State laws or regulations which pertain 
to the labels for blankets." | 

M 562 writes: "Some time ago we started 
the use of labels on blankets. It is our policy 
to employ exoressions that cen be easily under- 
stood. We avoid tcchnical terns." 

M 448 couments: "To me the gost import- 
ant item of infvurmation on a iota). for a 
blanket would-be the sponsor; 'size' next, 
total weight! next, 'vashine instructions! 
next. ‘Fiber content! would be fifth, but 
that would nevertheless be important. 

“T see no particularinecessity for speci- 


fying the kind of 'binding material.! That is 
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readabye apparent to the buyer. ‘'Drycleaning 
instructions! may not be especially important. 
Information as to 'breaking strength! ordinarily 
would be of little interest. 

"The item {storage directions’ also would 
be umnecessary. I would not mmke any suggest— 
ions as to the storage of blankets which would 
be applicable in all cases. Of course, the 
Simolest procedure is, after cleaning,to put 
them amay in sealed packages, protected 
against the intrusion of moths. 

"The other items are equally unimportant. 
If anybody knew the 'total weight! and the 
'size,' it seems to me it would be a simple 
matter for him to figure out the 'ounces por 
Square yard.' How could such detailed infor- 
mation be useful to the purchaser of a blanket?" 

M 593 states: "We believe 'wearability! 
and ‘warmth! are essential as labeling items. 

In other words, how many yoars! service can be 
obtained for the money expended? Of course, 
the purchaser of a blanket is interested in 
both the 'size' ani the 'weight! The 'weight ! 
should be expressed in total pounds, not 


Tounces per square yard,'" 


"The purchaser is further entitled to 
kmow if a blanket will launder properly. It 
might be a good idea for the retailer to furnish 
a list of aooroved laundries. Blankets can be 
washed far better in the average laundry than 
at home. We do not apvrove of drycleaning. 

MWe are convinced that a great deal of 
technical information, if provided on the labels, 
would be confusing to purchasers. It would be 
difficult to educate the nublic as to the 
various types of construction of blankets or 
fabrics in general. After all, consumers 
should place confidence in those retailers 
and manufacturers whose integrity and reli- 
ability are above question." 

M 592 writes: “Informtion relating to 
"breaking strengeth,! 'warnth,! and 'color per- 
manence,! if shown on lnbels for blankets, 
might confuse yvurchasers. 

"The results of "warmth! tests are not 
always to be accepted, since they are affected 
to a certain extent by the moisture of the 
body. Moreover, they provide opportunity for 
manufacturers who use inferior fabrics to 


mislead the public. 
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Check List suggested as basis for Informative Labels on 


2. MATTRESSES 


1. 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


Below we submit a number of items of information which could be 
included on a merchandise label. Will you please indicate in the 
right-hand column the order of importance to you of the items 
suggested, i.e.: use “‘a” to indicate most important items; “b’” for 
less important but desirable items; “c’? for undesirable or unneces- 
sary items; and “d” for items which must await agreement on 
standard test. 


2. 


This check list is being submitted to consumers, retailers and manu- 
facturers. Please check here whether you are answering as 
(0 consumer; [J retailer; [] manufacturer. 


Add any comments you may care to make or additional information 
you would like on the label on the reverse of this sheet. 

When finished, please sign and return this check list to the Con- 
sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


DATA SUGGESTED FOR INCLUSION ON LABELS 


Se IT IS MADE OF (Composition) 


Filling: Fiber content (1): 


Awe Ole Ee Welpnte ob eine 
Wl DTT note LNG Sl a | an a A — ee 


3 Grade 
Innerspring unit: (2) 
Number and size of coils 


RPM ATEE pe OE Cyl re meena ee ne esis tees 


6 How encased 


Record your vote by 
letter after item, 
using code given in in- 
struction 1. 


7 Pad: Fiber content Op aletians 4 aaiaterats ates St 
8 Thickness co's sata e eso ae shee 
Covering: (3) 
pa EVE LANE (gee ee eee Ne oe + 


10 


Le 


13 


Weight: Not less than____ 
Per cent of sizing 


Brow IT IS MADE (Construction) 


C 


14 Type of mattress: 


Buvercontent: per cent of each by welght_— 
APs Detseell. WaT WikG = ee es fillingwise os ee 


ounces per sq. yd. 


eeoeeeeee eee eres eeee 


eeeeeeee 


og tort ee ee INCOR 5) With ich OG van cnn ee 


Size: (4) 
eG cickness. “inches ..ia.35 
By Alu) aleneh La an a Aa Vs Ea 


eer OrAt weight pounds... ... 


19 Tufts: (5) Number. 
20 Method of fastening. 
21 Edge finish: (6) 


WHAT IT WILL DO (Performance) 


22 Compressibility: (7) 


eoeee 


eeeeees 


PECOVETADLIG V2.2 ne a es 


pe sac olor permanence of covering to light > 


to perspiration 


25 Breaking strength of covering (grab method): (8).........eceeeeeeeee PARANA alanis ac 


Warpwise, not less than______. 


pounds 


IBEILIN gS WIsC eNOLICSS Gane ee ee = Nounds 


26 Finish of covering. 
27 Conformity to state and federal bedding laws 


D 
fi0W TO CARE FOR IT 
28 Special instructions for turning, sunning, airing, cleaning. 


Fenonsor 


29 Name and address............ 


eestor reer eee eee eres eereereereeeeeeeeeseee 


EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 


(1) Specify the amount and name of the fibers used, such as 20% hog 


hair and 80% horse hair; 100% kapok; 75% cotton linters and 
25% moss; etc. It is insufficient merely to state that hair, for ex- 
ample, has been used, since there are several kinds of hair employed 
in mattress making. If cotton linters are used, specify grade also. 


(2) If an innerspring unit is used, the number of coils, together with 


their size, should be stated, e.g., 80 five-inch helical coils. Are they 
encased in muslin individually or as a unit? What is content of 
padding over innerspring unit? 


(8) Give type and fiber content of outer covering fabric. Is it ticking, 


damask, art denim? 


(4) State size of bed for which intended. 


(5) 
(6) 


(7) 


(8) 


How many tufts are there in the mattress? Does the stitching go 
through the entire mattress? 

State whether finished with a roll edge, imperial edge, reinforced 
sides, etc. A brief statement of the advantage or desirability of the 
one used would be helpful. 1 

How much resistance does the mattress have to a definite load, and 
how much of the original thickness will it recover after the load is 
removed ? 

The minimum breaking strength of both length and width should 
be given, tested by the method described in Commercial Standard 
CS 59-36 Woven Dress Fabrics—Testing and Reporting, National 
Bureau of Standards. 


Firm, Organization or Association 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 
Copyright 1938, Consumer-Retailer Relations Council 
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Table 4 — Mattresses: Items desirable for lxbels 


(Based on reports from 428 consumers, 82 retailers, and 8 manufacturers) 


te ee ee 


[toms voted as desir— 


, Items voted as desirable 1/ viable Lf by S12 percent 
Item : by 51 percent. or more of ~.s:or more cf consumers 
H : ‘ sManufac- :; .and 51 percent or 
;consumors Revallers, tumers :. emone of nepemiens - 
Wheat it is made of - : : sig 
Filling: Fiber : - $ zi 
contents tor : ; 4 
Total weight .. * : x $ 6 ass x. 
Percent of each by : ; : ae 
weight : x : x : x 23 “a 
Grade : x : xX : 8 os “a 
Innersoring unit: 3 : $ 4 
Number md.size of : 4 : se 
coils a x : x : oa oe 
Shape of coil ; x : ; us 
How cneosed : x H a : % ae re 
Pad: Fiber content : x 4 yt e. x =s x 
hickness : x : : -. 
Covering: - : : oi 
Type of fabric : Ee a Be : rh x 
Fiber content $s : : $. ae 
percent of each by: : : aie 
weight :: “8 : e: 33 
Yarns per ineh : x : 3. $3 
Weight : > : $ ve 
Percent of sizing : x : : 6 
How it is meade : : a 
Type of mattress : x : x : 33 x 
SiZ0 : : : ae 
Length; width : * : x : x 33 x 
Thickness ‘ x : : 2: 
For bed of what size: x : Hi 
Total weight : x : x x ea x 
Tufts: Number - > : : Hi 
Method of : 4 : 4 
fcstening : x : - ms 
Edge finish ; x : x : avs x 


oa 26 ‘si 


Table 4 - Mcttresses (continucd) 


CSS eee ene 
sItems voted as desir— 


, Itens voted as desirable 1/ stiles V/ by 51 percent 

Itom AR Me Ss of — s:or more of consumers 

3 seer sManufoc- :: and 51 percent or 

Consuners Roteilers: turors +: more. of rot stailors 
| : 3 : ote 
What it will do : : : ae 
Conpressibility $ : : : Ee 
recoverability : x : 4 me 
Color permanence of ~ : ~ < 
covering: : $ : 23 
To light - x : : = 
To verspiretion : ae : : — 
Breaking s strength +) re - : i 
covering : x : ~ = 
Finish of covering : 2.3 ‘ ~ 
Conformity to “State ~ : : a 
_and Federal Seno : - : ries 

’ Laws : x ¢ x. : x $3 = 
How to care for it : - : Oe 
Special instructions 3 : : aie 
for turning, sunning, : : 23 
airing, cleaning ; x : x : x ¥: xe 

Sponser : ¢% : 38 
: ~ : ae 
Name and address : * : : x fe 


1/ "x" indicates item for which the combined "alt and pw votes equal 51 
percent ormore of the totale 


(@) 
é S I Hy 1] U\V Ww ir) In UA A Un un Va 
o S J sO & ar Peis ve eles @ 
Q,; &O a Oe or NN A NIN NV AVN N 
a oO © OB jAu}l O Fol tm eo Frag Wel rsat | Uren Of gt Wm ro 
GW erf O aH , i 
(eo) ep) cc Oe SS 6St a8: ee Se." 60 ae @0@ 08 @6@ cee @0 @8 @8 60 *¢ of . 
WD borat ae to c tO Mm nNoOm~— fon 
CORD: Se ol ef Kl Gy. eee eeeee e.- 
‘OO a * oO" Overt Sal @! © MNCS ee. Soi Ww 
rd Bt te 1a © O14} 0 ra i “a rc CN CW A ro 
WY ca ® + 
ro Ler Q 4 ee see ee ee ee ee ee ee @e ee ee ee ee ee ee ee ee ee 
o Oe ec u }}+ Od oO. OO WOM es) 
pic, OQ, 0 1 od} si, . 6 6. Pees ve etn ° 
ma) 1Ome * 4 G 5 OO} @ MO st Bo = SORO N 
ct i O ie) fAl4l O 
A, Ko 03 
eA ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee 
Oo} I Hi TR © 
eS Sit, ° 
a) PLS O 4] @) © oe 4 Pal’ St 
= we OG GB Salo or 
oO GSO OSs He 
4 =~" od eee ee) TES) ee (06. (08) (Be: (Be) Be es) Ge “OP 09 ae ee” es go ¢e 
* ert 7 0D ‘Tp 4p ! Te au MN wT NN 
MM ‘ery Sf OL ec Mt S ® “ee, sive 
& o OO Hy OD 4 Hj) WO} © ae a. LANA | 
(e) f = & ORO © OA} O 
G4 Ss) =z 0D +o 
+ @ S| ee ae ae ee ee se ee Soh g ee ae ee ee ee oe oe ee ee ee 
. iS v ns © u lj MN E~ QQ E> On Cy MN 
@ fan} t? 40 42 A. eS Co ee eK eeeee e 
ty GC. SG SF oO; wo ie 
n 6 8 jajo 
iy = C)) 1G 
ee ee ee ee so ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee eo 
ise I & fo Ryle AN @ © WN WY Ww 
12) SS ‘} Oita & e@ ¢ e ovis e ° 
oO 108) = “194 O Hi oO] o WON WY MNO aT LE ieee 
® Obs {ad B BIO NAN ASO ay ae Ta 
nl pl aklisup 
(a) LS er- QO. (a3) ee e0 ee| 0 #¢ @0 00 @8 66 8 ©8 ef ee se eo ef @¢ 8 
3) w oo 1 {fe WOO ADHAOAr ~M 
S bp h {ei ufo eee eo °© © @ @ e 
WO; > La of O ® o 1.0] © OS ci rc STOO ST OWN Ce 
uM 3) ‘c mM O 1AA © OA oO rm 4 ed) oun 
a eee 
ed) : ee ee oe ee ee ee ee ee ee ee ee ee oe ee ee ee ee ee 
(00) rc oO Sas se Pet tao) @) 1-1 00 SIN © Or ~t 
a 4 & = 1 gest cs e © 8 ee fe € @ ° 
' ; cS Ei ; @| @ C~ WV ml DONT NPN cH 
p n a Oo 3 ja oO 
R : S (>) On 
oO ee ve ee ee ee ee ee ee ee ee ee ee ee ee ee oe ec ee ee ee ee 
i) - | Sj; Ifo a QO wm nw 
(ove Q a re Ole S&S ee ee 8 @ 
q ie8) ® o}1g © So. o a | > (Nat Daal | 
ae} , Prd 1B GB Alo | Neo CON 
ia cal fH LH +P 
cy Mm GH} oO fay} =* ee ee ee es ee ee ee ee ee ae ee oe ee ee ee ce ee 
* e & Ory Or. 1 }] 45 rj{wO sO SO 0 e-] NP.O’ ~t 
© cD) Sei ct Hy ee © ee @ © @ e 
oO SI Stood BLO ed HY] O) © nm AtNT. ONT AT NT Se oo) 
® 3 O O | G OAK] O det AANA A 
ep) “d nua a> 
i @} re Pee ” Say 106-88 hee: Keel (ee 96: 180) leeyde: 66) (60) ea! 28) (80) "4s eel) 26 
o ie) u oO u If fOr Wh) OES O50 © 
“ (e) @) os oe Tt 7G Seana ee @ © @ ® @ © e 
4 Q4 "2 GS & } oO] ® st CO me  NOugytO ary) CO 
“ 1o8) .@) * O © ;Au] O mr ec rtiN a 
wn NX fa Q © 
Ww eG jaw ee ee ee ee a2 ee ee ee ee ee ee ee ee ae ae ee ee oe ee ee ee 
ACO 4° i MS} Ii. oO WW WN NE) OQ C 
rc rz ce eS af O| SS se © on we ‘se. are e 
i) ?) UO ins OF ki Oro QXRX CN (CREIONE eeky oO 
fe » |e a Bia} o OO AANBAR FA 
2) G4 u& ea WH Pb 
+> oO ee ee ee ee ee es ee ee ee ee eo ee ee. ee ee ee ee ee 
st 2) (24 | Ife mo-~t ONO O 10 ~t 
o) » 5 | i HS oe oY). Sevres, sie e 
re) iF oo Ory &} oO] oO ES ony Gl CNUetwOD CO MY oO 
c 1@) rm © OIA oO ary LN UN No) NNT ON Ne) 
© me - ee < ee ee ee ae ee ee ee ee oe ee ee ee ee ee ee ee 
mt gy fe) u | 1143 NAO MEAN wt 
rN) “= a) rer lex eee $ ngs ee ‘ Ps 
G's’ | oO; oO mmo WO CAS NO) 
a iS ”“ O 5 Auf O Qk > CO Nc ~ CO 
> 12 
eo Le} ee ee ee ee ee ee ee ee ee eo ee ee ee ee ee ee ee ee ee ee ee ee @@e 
WY 0) 7 j | + 
oO O 4G: v2 
w is) &9 im“ 
ie) ~Y “c| ec 
a) ww + oO 34 
$4 S = 
42 oO - 
+ +2 Ps GH a 
ay) S Q Oo 0) 
= FS 2 
o Go eer cg 
| G4 go -aaoad On 3) 
: a5, Seed we te 
wy : Q M 
o oO) eho = OOP Hi aa 2 
0) -» Gerd 2044 m0 OD OO a) 
ro ti @lfu «4 O bo MO ct 
He & aD) a 3 GB ed G 
3 = 42 Tan Orb, EA #¢ % 
EH tf] ¢ o Hh q no O 
: cA WH oOo, O O SG 
: baroeo Ta) 2; Oe iaee ‘+4 © 
Pfr Pp & 3 5 ae =e] i on 
. ‘ded OO & ® Ee: CO O Ps 
HAAmMoO Cea Oe A PH 
4] 4 = e) 
_ OO] Fey 1H ee, 


20.8: 3765 


ase 
ed 


703 
8.2 
10.0 


— 


00 


75.03 
#520 
75 
Ta 
62.5 


e 
e 
s 
e. 
es 
° 
e 
e 


28.0 
50.0 
L5e1 
A hest 


e 
e 
° 
e 
e 
e 
o 
e 


Bene: 3960 


1025 
1504 
765 
5h 


Wet 
Lees 


heh, 


1g 
11.0 


eve 
1226 


25.0: 


2520 


° 
7 
e 
e 
. 
e 
s 
. 


ane 
Ahk, 


29.3 


A503 
3662 


474 
2) (Awe? J50k 


Percent 


of each by weight 


Yarns per inch 


ght 
. 
e 


<r 


Wei 
For bed of what size 


Length; width 


Fiber content 
Percent of sizing 
Thickness 


Type of mattress 


ow it is made 
Size 


r 


fs 


* a > feed 


‘ta Ta : : : : : : co 2 = s rome, s : : ; SSeippe pUe_sue ij 
: - : : : : : : ; : : é ; : : TOSUOEG 


— SUTUeETO 
: > : : : : : ze: : a : S ateicuts iepiunes oatt 3: *Zutate SZutuuns *3utuan4 
= = : : : : = ear : : : - oi. LOy suOTAONIYSUT Tetoeds 
: : ae ; : : 3 : : : : m ane, ces Ano ELOY PLEO OPO 


Ww 
e 
ian 
ro 
ce) 
s 
OQ 
(ert 
CO 
e 
eri 
| 
(ori 
e 
aa 
cS 
° 
Pe 
e 
eri 
(ra 
i if 
e 
NN 
(e8) 
e 
N 
wh 
e 
ari 
rd 
a 
a 
rd 
rm 
e 
fen 
® 
w 
e 
(ey. 
Ne} 
Ww 
e 
00 
wy 
\O 
e 
iS 
ee 


Sse ecgetees «Ta teetn tol tt LTE 20°E 3 ~ 2L°C —o 36°83 3€°S9 ey bees A SMET SuTppeq Tetepey 
a oS x a - se pue e4eqig 04 AYTuIOzUOD 


eae 20°C 5) 6 ot dees etre: “eae Tiat “ee seca ‘TAT <7 ote BUTIOAOD FO YsTury 
GumeeGces COT ese st Ghe -2C°C +3959. £89722 8°9 «8ST. FeneL SO "Scsagee ust ame o 99 °Coy? SUTISAOD 

as ws ras : : : : : 5 ‘ : : ci 3 jo uqduerys Suryeorg 
Gere: 72472 Se es OrGee: as 5 7" Ts 070Se * Lees OPT es + F200 20°62. 29°ZT. 7°. 28°67. = uotqyestds wd oF 
Mme peaeecresOl> -20°SCe2.0— 2625 = 20°0S:2T°7E- £856 .8.-7 -th50e at. els ac... FUSET O], 
: 3 3 4 H : 3 3 : : : : : : et sSULISeAOD 


: 2 : ; 3 : : ; - are : ae ae : jo soueueured r10TO9 
Prete 9° Sce79°7 £20°Ste8E°2R 229°% v2S°C9 20° SG 289% pF FBS BLT — 2 FE &, 22°C? Aqrtiqesesooed. 


: : : Bs 3: ~ : : £. +, a “as a ae 3 ‘ AYTL IAT Ssaraog 
: : : : “| ; : : : : 3 : H : OO TT th 3T Vet 


28 - 


Geet rete ets 8 8 TE RRTT SLE BSCE 29°S | SCT 29°SS. FE Te 8S°LE F0°GE PL°CS, 5 YSTUTT espq 
mes G8O fi om et Sm eG: 8G teO PLR TEskhed ot, 7 - t0°te: F572 20°Se 30°22 37°TG ssutueyses FO powujey . 

eeiMRtOpetG"/, 6: - Hef 2S" HRGSLO EQIOE S78TL.F, 7 RECS ISTE tor  FETOTH BEST, § Tequmy FSF Fy, 
peeyeeteeot9 oh WAST oS. — 2 2 O8SS STMUT FE°6 2 :S°CT: EDCeT. 20°22 8.0505 29°96 26°T9 : TYSTEn TeVos 


penutyuoo — Speu Sst FT moy 


‘QUSO. S4lldo F4oO :4Udd 340d :quUSO 24009 quo 24uSS 3 4uCO 29U50 3,9060 3quod s4lico 3 Pico 
mode kode 2 -deg: 20g 2-19 g 210g, sey tA Pog, s-og, tog, ode s—AOT $—10q 3 


Beets Rees 2: .te1ta: — 1a, FOAUGs A ASS, f LP AOINQH PAG Bole a eSNG S 8 TA) 3 Me ee 3 
Capl=Trsns gt oes: —-[ TA: : ent tt, ~  § =OSTI-T F848 : -ougt-T 83! : 


. » FUND —UO a rag ede, a, 8s Se, TONE RE 3 
—nuey: -oy : 43 nue “OVW Ff ws enters “Sy ¢ Ds -nueys “Og too Manes Ode 3° 
: > {eogepiepae ys 3 > ; ‘8 8 


= E £XESS00 ouun OTOCI TSOP 8 
2T9o 4 >) s °, 
pa. aes a oe pT . 20 eTgertsopuy fo queqzodur ssoy sake 
OU SUTSSOIdxXS SUOSs: Sutatemy ' *p : si, ; 
ee ores "= W6pT JUDACU duoatod jo uotz10doLg 


squreq.odurr 3809 fe: 


e 
. 


eee 


a a en eae 


(ponuTt4U0d )/ sossoryyey — S STGP] 


=: oe 


(2. MATTRESSES 


Ae WHAT IT IS MADE OF (COMPOSITION) 


Filling: Fiber content 
Grade 


Line 3 


General 


Innerspring unit: 
Number and size of coils 
Line 4 


C 452 believes grades should be established 
for all of the fibers used in the "filling" of 


mattresseSe 


R 755 states: "There should be a 
definite statement on the labels for mattresses | 
as to the cleanliness and grade of the materials. 
‘Wood woolt and 'pine wool! are sometimes used 
to identify the 'filling' of certain types of 
mattresses. It should be made clear to pur- 
chasers, by some means, thet these terms do not 


refer to excelsior." 


C 76 advises, "In order to be really 
informative in regard to the 'innerspring unit,! 


the labels for mattresses ought to provide a 


How encased 
Line 6 


Pad: Fiber content 
and Thickness. 
Lines 7 and 8 


General 


oh eae ee 


rather complete description of the construction 


details." 


C 34 would like to know, on buying a 
mattress, whether the coils of an "“innerspring 
unit" are encased individually or by groupSe 

R 792 récommends that eacn coil be 
secured by burlap. 

M 579 thinks "type of unit" would be a 


more suitable labeling item than "how encased." 


R 876 states: "The name and amount. . 
(percentage) of each fiber in the pad of an 
tinnerspring unit! should be plainly designated. 
The weight of the pad ought to be given also." 

M 579 suggests that the weight of the 


innerspring pad be shown, not the "thickness." 


C 293 comments, "The method or device, by 


which the coils of an innerspring mattress are 


fastened together, should be indicated on the 


label." -€ 282 asserts, "It is desirable that 


“- the label ona mattress indicate whether the 


coils of the 'innerspring unit! are resilient 
or not resilient." C 3 declares, "The 'number 


of coils! in the 'innerspring unit! and the 


- t- 31 7 


‘size of wiret afford a basis for judging the 
quality of a mattress." C 50 writes, "When I 
| buy a mattress I wish to know how the ‘innerspring 
unit! is assembled. C 259 remarks, "I am not 
familiar enough with the manufacture of mattresses 
to make an intelligent comment concerning 
compositions" 
M 552 maintains that both the "number of 
coils" and the "gauge" of the wire of the coils 


should bea specified on the labels. 


' Covering: 2 , ma C 147 considers a statement of the "yarns 
Yarns per inch: 
warpwise and -- per inch" would be essential in any designation 
fillingwise 

me ee ee of the quality of the mattress "covering," if 


stendeards were established. C126 says, "The 
term ‘yarns per inch' would mean little to 


purchasers." 


. General C 238 declares, "The items you list for 
‘covering! might be of help to purchasers who 


are technically trained." 


Be HOW IT IS MADE (CONSTRUCTION) 


Type of mattress C 115 writes: "The items given under 
Line 1 


'type' are unnecessary for the labels. One needs 


Size: 


Length, width, and. 


Thickness 
Lines 15 and 16 


For type of bed 
Line 17 


‘Tufts: 
Number 
Line 19 


Method of fastening 
Line 20 


ae ee 


only to examine a mattress in a store to 


determine if thet mattress is acceptable." 


C 282 observes thet "size" is a matter 


of individual preference, 


C0 279 suggests, "The size of the bed, for 
which a particular mattress is to be used, should 


be on the label attached to that mattress." C 34 


‘recommends that the "type of bed," be designated 


as: "single," "three-quarter," or "double," 


C 123 asks, "Does the distance between 
‘tufts! provide a better indication of the 
firmness of a mttress than the total 'number 


Of... tar tet 72 


C Ash comments: "The serviceability of a 
mattress depends to some extent on the 'method 
of fastening! tufts. It seems to me that the 
manufacturers.of mattresses should make compre- 
hensive studies of different methods to find 


out which is really the best." 


Compressibility 
Recoverability 
Line 22 


Ce 


~~ 33 - 


Construct ion~-General 


=5 


C 204 writes: "I think the purchaser of 
a mattress, Lace small (helical) coils, ought 
to be told just how these coils sare attached to 
the main coils. <A poorly constructed inner- 
spring mattress, with few, poorly encased 
coils, is much less comfortable than a good 


cotton mattress." 


IT WILL DO (PERFORMANCE) 


C 526 belicves that "compressibility" and 
"recoverability" can be proper labeling items 
for mattresses after stendard tests are ultimately 
esteblished. © 76 regards these items as non- 
essential whenever the kind of fiber and type 
of spring are specified. C 34 remarks that 
Noompressibility? depends on a person's weight, 
hence that item could well be omitted from the 
labelse 

R 1225 thinks purchasers of mattresses 
would be confused by any mention of "compress- 


ibility" or "recoverability." 


Color permanence 
of covering to 
perspiration 
Line 24 


Breaking strength of 


covering (grab method) 


Line 25 


- 34 - 


M 579 expresses the opinion that inclusion 


‘of the items "compressibility" and "recoverability 
‘on the labels, though at present somewhat 


‘ desirable, will be much more appropriate after 


the development of standard tests, 


C 17 states, "'Color permanonce of 
covering to nO Sere pet need oe be considered 
iis a Pe emai a covered by a separate pad," 

C 206 declares: "Mattress covers should have 
colors that do not run, I-have had experience 
with some of the supposedly better mattresses, 
on which the colors would run badly if the least 


water was spilled on them." 


C 18 feels incompetent to interpret the 
meaning of "breaking strength of covering" as a 


labeling item for mattresses, 


Performance-—General 


C 115 contends that because of differences 
in the care taken of mattresses the items listed 
under the topic performance could be of no use 


on the labels. 


Bv35 ~ 
De HOW TO CARE FOR IT 


Special instructions R 876 writes: "In my opinion, special 
_ for turning, sunning, 


airing, cleaning instructions relative to the care should be 
Line 28 
given the purchaser of a mattress, These 
instructions ought to be printed on a label, 
separate from any other label that may be 


placed on the mattress in conformity with a 


State law or regulation." 


Fe SPONSOR 


Name and address C 452 suzgests that the name and address 
of manufacturer, as well as retailer, be given 
on each label. © 115 says, "Worthy articles 


always bear the 'name and address of sponsor.'!" 


GENERAL COMMENTS 


C 37 advises, "Such a statement as the 
following would be helpful: ‘'Mattress will not 
have to be made over for ten years.!" 

C 76 states, "I think it would be helpful 


if mattresses could be rated or graded and marked, 


£36. 


according to some scheme which is easily 
understood." 

2.0 452 suggests that in the schedule for 
hatbrassee (page 24) the items pertaining to 
"breaking strength of covering" should not be 
listed under the heading performance but under 
composition, with the other items relating to 
"covering." 

C ih danlabesh Labels can do much 
toward educating consumers to be better judges 
of materials that will give satisfactory servicee 
I believe detailed labels should be placed on 
mattresses." 

C 204 is interested in the practicability 
of informing the purchaser of a mattress as to 
‘whether new or second-hand materials were used 
in its manufacturee 

R 879 cautions: "het us assume that 
really informative labels will eventually be 
placed on mattresses as a result of State laws. 
Then, your committee, in selecting the items 
that are to be included, should consider only 
those of real consequence." 

R 876 says, "Before many of the items in 
the schedule could have practical significance, 
minimum specifications would have to be 


established." 


-~ 37 - 


R 351 advises, "The manufacturer's 
guorentee for length of service, if printed on 
each label, would be very helpful to the 
retailer in tho selling of mattresses." 

R 792 writes: ‘With reference to 
mattresses, we would like to make the sugges- 
tion that the manufacturer should be restricted 
from specifying any retail price. This 
practice hes led to one of the most glaring 
abuses in the advertising of mattresses by 
retailers, I refer to the practice of quoting 
comparative prices. Such prices are apt to be 
wholly misleading, to put the matter mildlye 
After all, there is no sound reason for this 
practice on the pert of the manufacturer." 

M 579 asserts: Ene list of items in your 
schedule for mattresses appears rather poor 
throughout. I would suggest that some large 
manufacturer collaborate with you in revising 
it. There should be no necessity for this means 
of endeavoring to ascertain what labeling items 
are the best. I am sure the judgment of any 
reputsble manufacturer would be accepteble to 


the whole mattress industry. 
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Check List suggested as buses sor Informative Labels on 


3. COTTON SHEETS 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 2. This check list is being submitted to consumers, retailers and manu- 


included on a merchandise label. Will you please indicate in the facturers. Please check here whether you are answering as 
right-hand column the order of importance to you of the items 00 consumer; [] retailer; () manufacturer. 
suggested, i.e.: use “a” to indicate most important items; “b” for 8. Add any comments you may care to make or additional information 
_less important but desirable items; “c’” for undesirable or unneces- you would like on the label on the reverse of this sheet. 
sary items; and “d” for items which must await agreement on 4. When finished, please sign and return this check list to the Con- 
standard test. sumer-Retailer Relations Council, 8 West 40th Street, New York City. 
; neces your ae by 
tter afte i 
DATA SUGGESTED FOR INCLUSION ON LABELS wsbag. coda falvens katie 


struction 1. 


Brow IT IS MADE (Construction) 


1 Type of sheet (1) RS Peas teched ste BEES le 015 AM. he Tony 
2 Size (finished) (2): length____________inches; width_________________inches 

3 for Se CH oe RR Snes See sea on ee ten 
Ay Torn or cut eee eee e cence eee e eee n enn cen e tenn eees ry 


§ Hem width (4): top 2. 28 inches; ‘bottom_______-_--________inches 
6 Finished weight (5) 
Y Yarns per inch (6): warpwise———_________; fllinpwire 2 ee eee 
8 Sizing (7) 

9 Special finishes (8) 


10 Dini a TCE CE eee a alec aie ae eo edt Hwee Sanaa ried 


ounces per square yard 


Goethe wie cana k cee Wainale S's veces nek “2 


11 Type of selvage or other special PE ee Cs (eae ROR ee ee a: rl cree SE Seo 


CW HAT IT WILL DO (Performance) 
12 Breaking strength (grab method) (9):....-sssseecereesreee eee eeeeeeeeeen sete eens et eee | 
Warpwise, not less thins ee pounds 
Fillingwise, not less Chats eo ee DOUNGE 
13 Shrinkage (10):.........sceeccccrececccecersesttessecesescessscetecesssnsaracees ore 
Warpwise, not more than__________"_________per cent 


Fillingwise, not more than____________________per cent 


FspoNsOR 
WTA Name and address. ..s5.c.ccccccccccccsccnscenctescccscnscccnccencrecensesnssasccsence: 
ee ee yatta 
EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 
(1) Lightweight muslin, mediumweight muslin, heavyweight muslin, (7) The maximum amount of water soluble sizing present should be 
“museale”’, or percale. specified. 
(2) The size should give the actual size to which the sheet is finished. (8) A statement should be made concerning any special finishes, such 
(8) Type of bed, i.e., single, double, etc., should be given. ml linenizing”’, also a statement about the permanency of such 
(4) A clear and concise statement should be given as to the width of ; 
hems, both at the top and the bottom of the sheet. (9) Fg rence phoma ahs se beta! eg be and width shoyld 
(5) The weight should be clearly stated in ounces per square yard. If ven, iy the method desc n Commercial Standard 
} desired, the total weight of the sheet may also be given, but in no se 59-86 Phebe Reo g5 Fabrica—Testing and Reporting, National 
case should the weight in ounces per square yard be omitted. eat : 
(6) The minimum number of yarns per inch, both warpwise and fill- (10) The maximum amount of residual shrinkage should be stated under 
ingwise, should be stated. this heading for both length and width. 
a 
SIE see et eco esccaacnswereweanteoncasnaesetaeceecasests WA TOR as oso eee esc ebcdoe hacen nosey eicaSucee eee oat een 
Firm, Organization or Association............--------c0-cce-sc-ssnssensscsenesemnsenesnassnesnscensssneenesomasaneennsnnarsaseesoserasstnsnasennacanecnasenaenecnassnansnesenstenseaseenseete 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1988, Consumer-Retailer Relations Council 
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Table 6 «© Cotton sheets: Ttons desirable for labels 


(Based .on reports fron 427 .consuers, 95 rotailers, ‘and 1 nenufecturer) 


‘3 :tItems voted as desire 
: ee i te. wdble ‘Uf by 61 pommert 
Item 2 OY ao pergeni OF irr ™_s:or more. of consumers 
_ be mt. a sMenufac—- ::, and 51 percent or 
eee etioks Reve abee :turers bles more of retailers _ 
How tb as a : : " si 
Ty36 of Psat : x : x : es x 
Size (finished): : : : an 
lengths; width : x : x : $3 » 3 
For bed of what size: +6 : x : yi a 
Torn or cut : x 2 x - an x 
Hem width : x : x : +. x 
Finished weight : x : fe 
Yarns per inch : Xx : x : 23 = 
Sizing : x : a $ 4 x 
Special firifhes ; x : x : a = 
Permanence ; x ; : ss 
Type of selvege or : : ~ 4 
other special : : : 444 
‘construction : ve $ 24 H PS x 
What it will do : . “ 2: 
Breaking strength . pic ei : os 
Shrinkage : x : x : 32 va 
Sponsor - : : ss 
Nane ard “seas “9 : x z3 : oe 
i” a Miaicctcs item for eae the Bimbined Nat od "b'' votes equel 51 


percent or more of the totale 
2/ Only one manufacturer voted. 
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3. COTTON SHEETS 


R. EHOW I? IS MADH (CONSTRUCTION) 


Size (finished): C 1048 comments, "Sines consumers are 
Length, width 
Line 2 accustomed to buy sheets according to 'torn 


Size,' to relinquish this practice and buy 
’ according to 'finished size! would cause con- 

fusion. C 30 asks, however, "Would it not be 
better to state the ‘finished. size! of sheet, 
rather than the size previous to hemming?" 

for type of bed C 34 recormends that the "type of bed" be 

Line 3 
designated on the labels for sheets; thus: 
"single," "three-quarter," or "double." C 665 
believes the "type of bed" need not be stated 
if the "size " of a sheet is given. C 14 


expresses the seme opinion. 


Torn or cut 
Line 


Hem width 
Line 45 


Type of selvage 


or other special 


construction 
bine sib 


ay A em 


C 301 writes: ‘Sheets, pillow cases, 
handkerchiefs, and napkins should be sold ‘torn! 
rather than 'cut.'! If the sheeting were 'torn! 
(with the thread of the goods) from the bolt, the 
sheet would stay true after washing and have 
straight, flat hems. If the sheeting were 'cut! 
from the bolt, not 'torn,' the sheet would take 
on its true shape in laundering, and thcn might hyve 


puckered hems." 


C 220 comments that it.is important to 
include "hem width" on the labels of sheets that 
are bought by mail. C 243 and C 98 would prefer 
the seme "hem width" at both the top and bottom 
of a sheet, C 243 suggests 3-inch hems as most 


practicable. 


C 672 says, "It would be unnecessary for 
tho 'type of selvage! to be stated on labels." 


C 37 and C 4l suggest that the centers of sheets 


be reinforced, 


Construction——General 


C 3 asks, "Would it be expedient for the 


average staple length, and the grade, of the raw 


C. 


Breeking strength 
Tine le : 


Shrinkage 
Werpwise, Fillingwise 
Line 13 


S ia 


cotton from which a shect is made,to be stated?" 


WHAT IT WILL DO (PERFORMANCE) 


C 18 feels incompetent to interpret the 
moaning of "breaking strength" as a labeling 
item for cotton sheets. C 672 maintains that 
this item is non-essential. C 115 and © 305 
contend that consumers are not educated to 
evaluate the results of the "breaking strength" 


tests. 


Cc 452 recommends the use of one statement 
to indicate the "shrinkage" of cotton sheets, 
holding that no purpose would be served by giving 
the shrinkage of warp and the filling separately. 
C 285 advises, "I buy 'sanforized' sheets and 
find them satisfactory."' C 76 believes that in 
the schedule for cotton sheets the item "shrinkage" 
should have been placed immediately under "size" 
as part of the topic how it is made. 

R 756 states, "I think the residual 
'shrinkage of the length' of a sheet, but not the 
tshrinkage of tho width,! ought to be specified 


on the label." 


Performance-—General 


Og advises: "I believe your schedule for 
cotton sheets should contain additional items 
under performance, as follows: 

A. Results of abrasive tests. 
io aseais of standardized laundering tests. 


C. Number of times sheet can be washed before 
tearing. 


C 282 regards the items listed under 
performance as of more interest to purchasers than 
the other items in the schedule. 

R 756 asserts: "The customer wants to know 
how long a cotton sheet will last. That informa- 
ought to be given on the label. 'Breaking 
strength! and 'shrinkage’! cen be omitted." 

M 536 comments: "It would be advisable for 
the manufacturers to give more oopntaem eae to 
the effects of the amount of bleaching on the 
lasting qualities of cotton sheets. Also, I am 
in favor of informing purchasers concerning the 
number of times sheets can be laundered before 
splitting occurs (standard laundering practice 


assumed) ." 


F. SPONSOR 


Neme and address CG 452 believes a label on a cotton sheet 
Line 14 
should contain the name end address of the manu- 


facturer and of the retailer. 


GENERAL COMMENTS 


C 463 states that fiber content" and 
"color fastness of edging should have been in- 
cluded in the list of items in the schedule for 
cotton sheets, C 33 maintains thet specifica- 
‘tions corresponding to grade A for percale sheets 
and to grades A, B; and © for muslin sheets should 
be generally adopted, snd the proper grade always 
specified on the label. C 76 contends thet, if 
erades were adopted for cotton sheets, purchasers 
would then.be provided with 2a satisfactory basis 
for comparing quality, instead of heaving to depend 
on price as the criterion. 

C 3 writes: "The use of all the items 
that are given in the schedule for cotton sheets 
would make the labels too longs. I suggest that 
the kind of label developed by the U. 5. Bureau 


of Home Economics be considered a model." 


ia BR te 


M 646 advises: "It is our policy and 
earnest desire to cooperate in every way possible 
with our trade, but we cannot see any good reason 
for acquainting our competitors with all the 
details of the manufacture of our products. 

"It has always been our policy to make 
the highest quality sheets end pillow cases with- 
out refcrence to specifications. That policy will 
be continued. We appreciate the good that has 
been accomplished through the setting up of 
standards. In our judgment, they are helpful in 
the manufacture of so-called standard merchandise. 

"However, when it comes to making fabrics 
of good quality we prefer to set our own standards, 
which, we believe you will agree, denote a 
superior product." 

M 650 states: "As you doubtless know, we 
manufacture wide sheetings, sheets and pillow 
cases. These commodities are marketed in various 
qualities and constructions. The American Stand- 
ards Association has organized a committee to work 
out suitable standards. Such standards would be 
applicable to the goods we manufacture. Pending 
adoption of the report of this committee, we 
believe our customers are protected by trade 


marks, attached to the goods." 


jee 


Check List suggested as basis for Informative Labels on 


4, TERRY TOWELS 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 
included on a merchandise label. Will you please indicate in the 
right-hand column the order of importance to you of the items 
suggested, i.e.: use “a” to indicate most important items; ‘‘b” for 
less important but desirable items; ‘‘c’’ for undesirable or unneces- 
sary items; and “d’” for items which must await agreement on 
standard test. 


2. This check list is being submitted to consumers, retailers and manu- 
facturers. Please check here whether you are answering as 
(0 consumer; [ retailer; (] manufacturer. 

8. Add any comments you may care to make or additional information 
you would like on the label on the reverse of this sheet. 

4. When finished, please sign and return this check list to the Con- 
sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Rear IT IS MADE OF (Composition) 


1 Fiber content Give weight. es 1 ssesce APE, CRUNCH Te [pbmacte nti A. 
Bow IT IS MADE (Construction) 
@ Size (in inches) (1) Lee te Uae we ere Ser eter PPE ee oe 
Yarns per inch: 
Pe Nrounds Warp per inch. 55 5s SSeS RSDRLE ATR © Saino eer ats 


4 Pile warp DOPINCH s cate es view wicks nce wide cease 
§ Filling DOr INCH vies aietoe neat ate cc os sebee oc Oe 
6 Weight____.__..._....______ ounces per square yard...... aieleveterorerelale dhe wate eietste wie ears 


7 Loops per square inch—___ 


atl g, APh (DA aw shee Se SE Ses eee 


Ply of yarns: 
Q Ground warp 
10 Pile warp (loops)____ 
ll Filling 


Cera IT WILL DO (Performance) 


12 Breaking strength (grab method) (3)............ 


eeeeeee Meee ew eee eee eee ererereseeee 


Warpwise (ground), not less than ____»_»_»_EE—CCCCCSCSC porn’ 


Pilinwwise, not less than pounds 


Warpwise, not more Cine ee ee 


Fillingwise, not more than____,; _______________% 
14 Water absorption after washing Cp Ps 58 OD eee aie aed LC ae. ees Ps 


15 Color permanence CG Sere ey CRS eit ge Be 2 Oe 2 Oe adinrey ie 
Feonsor 
pe UNOS Oa Sh BO ys ne nee an ACT ea: 1b aoe Pay BR phe 


EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 


(1) See Simplified Practice Recommendation R 119-81, Fast-selvage 
Terry Towels, National Bureau of Standards. 


(2) State ply of yarn and any special selvage reinforcements. State 
whether towel was woven single or cut from double woven fabric. 


(8) The minimum breaking strength of both length and width should be 
given, tested by the method described in Commercial Standard CS 
69-86 Woven Dress Fabrics—Testing and Reporting, National Bu- 
reau of Standards. 


absorb not less than ....... ... ounces of water.” 


methods CCC-T-191. 


(4) See Federal Specifications for Textiles ; Test-methods CCC-T-191. 


(5) For example, “One square yard of this toweling after washing will 


(6) Fastness to washing of fabric and/or applied stitching when tested 
according to methods in Federal Specifications for Textiles; Test- 


oe eae enw ence ewan ne eewe an eene ann weneseneeeseeeneaceesececnsessceeesenesccesenscsseseseeeeesesees 


Firm, Organization or Association................-..------c--c-esescseesenesenneeecenesereensennenssnnsnasenennsennencsanenesnnes dnsdurennonts wean eaieiciasins oes Seta hae 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1988, Consumer-Retailer Relations Council 
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Table 8 — Terry towels: Items desirable for labels 


(Based on reports from 428 consumers, 86 retailers, ond 0 nanufacturers) 


a 


sItems voted as desir-— 


* Items voted as desirable 1/ : 
: 5 eM i a : ‘sagt > ssable 1/ by 51 percent 
ot a i fl oO ~ 
Item a. har ik Se aaa * stor more of consumers 
. Fa tote il sManufac- :: and 51 percent or 
SU °s eae ‘ - Ss cy 
“inbabiis desaacorac lini Teiturers 2/:: more of retailers 
What it is made of : : ~ . 
Fiber content : = : m4 $ $3 x 
How it is made : ~ : Bis 
size : Xx : a : rit x 
Yarns per inch: : : 3 Hr 
Ground warp : x $ : ee 
Pile warp $ x : : oe 
Filling : = : $ as 
Weight “ = z = we 
Loops per square inch : x : : ms 
selvage ; ea : : he 
Ply of yearns : ; : as 
Ground warp ; x. : : npr 
Pile warp (loops) : x : : : 
Filling : 2.4 + : ss 
What it will do - : : “a 
Breaking strength : 3 : : =: 
Shrinkage : ve : x : “ x 
Water absorption after: : : =e 
washing $ x - x : 24 x 
Color permanence - X 2 x : ee Xx 
Sponsor : : : 2 
Neme and address : x : : 23 
1/ "x" indicates item fo which the combined "a". end "b" votes equal 51 


percent or more of the total. 
2/ No manufacturers voted. 
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4, TERRY TOWELS 


A. WHAT IT IS MADE OF (COMPOSITION) 


Fiber content C 91 remarks that cotton is the only 


. Percent by weight 
Line 1 fiber in terry towels. C 99 asks, "Should not 


some descriptive references to the character of 
the cotton be made on the labels?" 

| R 1225 says that the "fiber content" 
mcd be stated only in the event that the 


material is not exclusively cotton. 


B. HOW IT IS MADB (CONSTRUCTION) 


Size (in inches) C 147 believes the "size'! should be stated 
Line 2 
on the labels whenever the towels are so packaged 


that it is not readily apparent to the purchaser. 
Weight R 1223 suggests that "weight" be expressed 


Line 6 . 
on the labels in terms of pounds per dozen. 


Water absorption 


after washing 
Line 1 


Color permanence 


Line 15 


« See 


Construction--General 


C 83 contends that, except for "size," 
the items listed under the heading construction 
are unnecessary for labels, holding that pur- 
chasers can form adequate judgment concerning 
these items through personal inspection of the 
towels at time of sale. C 37 writes: "Not all 
the items you have listed under construction 
should be included on the labels. Would it not 
be possible to give some idea as to how long a 
towel will last? Perhaps the purchaser could be 
informed that with hard wear it can be used 
one year, with average wear, two years." C 89 
and C 91 think the "number of picks per loop" 
and "single loop" or "double loop" (depending 


on the towel) should be specified. 


R 1281 says, "Try and find out about 
twater absorption after washing! when buying 


hi 
towelsti!n 


C 76 states that a purchaser ought to be 


‘told if the fabric.is yarn dyed, of fast color. 


C 301 declares, "This matter of ‘color 


permanence! is very important, as I have found 


53 - 


out from an unhappy experience. Two extra 
large, expensive towels, in bide and white, 
which I bought, simply cannot withstand repeated 
use of hot water." 

| R 1225 writes, "Purchasers should be 


cautioned against excess dye of deep tone." 


Performance--General 
C 58 believes the results of an abrasion 


test on the pile should be shovm on the label 


for each towel. 


C. WHAT IT WILL DO (PERFORMANCE) 


Breaking strength C 18 feels incompetent to interpret the 
ereab method 
Line 12 meaning of "breaking strength" os a labeling 


item for terry towels. C 305 contends that con- 
sumers are not educated to evaluate the results 
an the "breaking strength" tests. 

C 115 asserts thet the severity of usage 
of towels varies so much among font ted wat 
individuals that "breaking strength" can sii 


little value as a labeling item. 


. Shrinkage: 
Werowise and 
Fillingvwise 
Line 13 


Name and address 
ine l 


Ret 5A 
R 1281 states, "The 'breaking strength! 


should: slways be given." 


C 452 thinks the item "shrinkage" 
probably should be omitted from the labels, 
except when towels are made of mercerized yarn, 
eatery "I buy 'sanforized! towels and find 


them satisfactory." 


F, SPONSOR 


C 452 recommends that the name and address 
of the manufacturer and the retailer be stated 
on cach label for terry towels. C 115 says, 
"Worthy articles always bear the 'name and 


address of sponsor. !" 


GENERAL COMMENTS 


Both C 33 and C 76 suggest that the grade 


‘should be made knovm to a purchaser of terry 


towels. 

C 1315 writes: "I regret ny inability 
to fill out the schedules more fully; they are 
too technical for a mere consumer. 

"The schedule for terry towels is an 


example. Although I think I know how to buy 


RS = 


towels, I dare say I have never bothered to in- 
quire about the number of ‘loops per square 

incht or tyarns per inch.' Moreover, I have 
never worried about ‘breaking strength! or 
several of the other items listed. I would never 
insist on many items for a label. A few concise 
remarks on 'size! and kind of material, and on 
care, are essential; these are the details the 


purchaser is mainly interested in." 
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n° = 7 
Check List suggested as basis for Informative Labels on 


5. KITCHEN KNIVES 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 2. This check list is being submitted to consumers, retailers and manu- 
included on a merchandise label. Will you please indicate in the facturers. Please check here whether you are answering as 
right-hand column the order of importance to you of the items 0 consumer; [) retailer; (] manufacturer. 
suggested, i.e.: use “a” to indicate most important items; “‘b” for 8. Add any comments you may care to make or additional information 
less important but desirable items; ‘“‘c” for undesirable or unneces- you would like on the label on the reverse of this sheet. 
sary items; and “d’” for items wiitgh must await agreement on 4. When finished, please sign and return this check list to the Con- 
standard test. sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Record a Mtge vote by 
letter after each item, 
using code given in in- 
struction 1. 


Rat IT IS MADE OF (Composition) 


Metal: 
FTE IE pe ree re ce ee as ah Loe wre 
Be LOGE, COICO T a avy win ipnlcee oie te WR Wwe ace! mike Uw 9:0 ane celate ate 
3 Chromium or other alloy (2)___________................ Fie ees Fete ere. eee 
4, Hardness ee ga eas we ae ee Ree ehe sane shee 88 Site 
weniaverinieot mandle cP ke wie een cen ene ce ee ene Bn eare’s atte 


B 
fiow IT IS MADE (Construction) 
Prametnoaser manuraccore (4) ncaa seavenesae aces ts hoe wee 


Maximum thickness of blade: 


of tye UXTUCG LEG 28 nS UU gS ll nell el oe Ene ent a Ley BY ARP iy ena anita acs ats 

LORE SST GEL SE een ee nO ene re ryt ey PR ar: : 

DEC, SOE Se, Sa a ae oe SMPTE rere eT Pid 

10 % inch from cutting edge———— cette eee eee 

SG Roe) CSN. a AS CUS aie sacl: Sanewnnes eae ae Ae ay a: ey tee Oe 
Noereneteor piace. inches. 065s ee ose Rp SE Wa ete eee 


13 Method of fastening handle to blade — — J ________ i_— 


very IT WILL DO (Performance) 
14 Characteristics of handle (6) 


LS RECOMMENDED USE... 0.000 .eeceeeeee tee Hig oat epee setent ba grate «2 bse RE 
F. 
SPONSOR 
16 Name and address................ eee Soe was te ae Bay ciate Ag Siete SF ae Suan 


EXPLANATORY NOTES 


(To assist manufacturers and retailers in preparing labels based on the above information) 


(1) Exon: carbon steel, stainless steel, stainless iron, or low carbon (4) For example: forged, bevelled, or stamped. 
stee 
(2) Chromium or other metal to which stainless properties are due— (5) Give the name of the special shape, if there is one. 
state in percentage. 
(3) Indicate by number the hardness of the steel as measured by the (6) abd characteristics as to absorption, whether or not it will stain 
Rockwell C. Hardness standard scale. he hand of the user, etc. 
FON 69 ea oe  coveetcciactevedcaccvescgeiecasnsns A AAP OSS soso oon a eed aa ena socmeh aon nan tee ee 
Firm, Organization or ASSociation...........-....----:s-c-sssseseseeseeeesesennnenscerneseeneseeetaesnenananstnnsesnecsansnacas seesnenassasssnasaasacenssaenasanensaaseceseseeananeananaeneas 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1938, Consumer-Retailer Relations Council 


nae wt ~~ - ae ~~ aio: | $e pe ees 6 oe oe Pa v1 aban 


: - 
7 
at ‘ - * ‘ A + . } 
4 Pag - | eames: 
iG } . , 
7” - 
ig 
< 
Pm am or ns segs oa. ue? | ; + 
, a ; pane Se 4S) 9aFp roe se egret c: ’ 
eae : ’ ; . hd : : 
> = oe - hye , ‘ : ; £ : LAN ima alr. aG ‘i 
y= rome “ . a Leia ye tl 
x fay & 
: z Ka 7 } of aa Vial 7 
‘ \’ _ 7 7 
a Piva 
} 
4 t 1 
" 
‘ be a 
a ° - - 
. LU y 
a am . 
, < as! 4 
toa 1 . 
a Fes ‘ 
7? 
, EON YRC AMA Te 
‘ , uo oye lochs t yoter ny | hu ee oe a) ‘) Whos A 
‘ z 4 e's CH Se a! wet a) ' 7 
NAS) 41 OVP” i wtsea - Ba a4 . i 0 ie) mise. lhe (ils ( ~ @es> : 
; ' ey ee I 
ers ae! Lue ey bie in #4 ntacyl eS evail oD iw 1 Yeh Gopaapwanee * ey Laud eb fil i ‘omen! dah aad ihe ~ 
j ‘ Deyn). a Fy ; ee pee ery A e2 ' 
. , d “ut 4s : - we - ( Pt ae > : % Y iv ip age 


? . f 


d. P Eso tiiih ay i tive yale ‘ Te a8 
He : 


’ ; e- “yk, 
\ ” ° i i a it 7 nu ; 
ve a j a 5 athe ; ’ ait 


ps Neci on ue cian a 


bo’ ; i eon a * m4 i 
| | en adt opiate al lia a ite an 
re we dd ees gerts feta 2 Y 1) diye ack G * - , | , | | 
| an. PR 
ie’ Ine | oe a | . 
is « - ; . yon) ae I iv, Cay? Maly 
aes ee | 4 sii ib} 


owe + 
Table 10 ~ Kitchen knives: Itens desirable for labels 


(Based on reports from’ 427 consumers, 73 retailers, and O manufacturers) 


“Dia © ~ ele ok ee 
Items voted as desirable 1/ ' ::Items voted as desir 


| stable 1/ by 51 percent 
Item by 51 percent ot more: of .- stor more of consumers 
Te *Ret 1 sManufac- :: and 51 percent or 
Secete i os eahaal eTS sturers 2/:: more of retailers 
ee it is made of : : : th 
Metals : 2 ; ee 
Kind $ [Ze ae : oe Xx 
Carbon content : - : : st 
Chromium or other : rs : Hs 
alloy : x 3 : 23 
Hardness 8 Fy oe : : 28 
Material of handle 5 x : ya : — x 
How th is made . : : $ ofa 
Method of manufacture : x : oe ae 
Maximum thickness of : - : $8 
blade: : - ; os 
At handle 3 x : $- ie 
' Near point : ee Py : os 
Back ‘of blade - x : : ae 
1/8 inch from cutting, : : 23 
oe2e, * H ee, Pay ois : $3 
' Shape : +4 H a: 
Length of blade hyd imal 3 : cs $ 33 x 
“Method of fastening : : : sg 
‘ handle to blade : ac ‘ x : -e x 
What it will do ‘ 2 : 2: 
Characteristics of "ie . : : 4 
handle = eh Bs : x - a2 x 
Recommended uses aie x : rr x 
sponsor : : : 23 
Name and address : x 4 : es 


1/ "x" indicates item for We che combined aa i and i7t votes equal 51 
percent or more of the total. 
2/ No manufacturers votede 
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_ Kind 
Line 1 


Cerbon content 
Line 2 
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WHAT IT IS MADE OF (COMPOSITION) 


G 286 states, "Some provision should be 
made, through a label or otherwise, to inform 
a purchaser of kitchen knives if the 'metal! 
is likely to retain a sharp edge." Both C 285 
and C 282 complain that many stainless steel 
knives are hard to keep sharpe CO 301 advises, 
"The inmost immortant question is: does the 
stainless property offset inability to hold an 
edge?" C 20 belicves information should be 
supplied as to what particular food products 
do not affect the "metal." 

R 1253 says, "Consurers want to know, 
most of all, if a knife will hold its edge and 


how long." 


C 19 recommends that murchasers of kitchen 


knives receive information regarding the "carbon 


Hardness 
Line 4 


General as to metal 


- 61 - 


content of the metal," this information to in- 
clude an explanation of the descriptive terms 
used.e C 14 declares that one item on the label 


could suffice for "kind" and "carbon content." 


C 19 believes an explanation of the term 


hardness" would be helpful to purchaserse 


C 99 states: In the schedule for kitchen 
knives, there is no item pertaining to the length 
of time a blade can be expected to stay sharpe 
Would that be indicated by the 'kind of metal,! 
and would purchasers ordinarily know about the 
quality of the 'msetal'?" 

M 649 writes: "It is very important to 
specify, on the blade or label, the 'kind of 
metal! the blade is made of, This would be 
eithsr carbon or stainless steel. 


"Carbon steels nead not be described as 


to hardness or degree of carbon steel. All 


cutlery steels mst be of high carbon content 
and heat treated (hardened and tempered), The 
only real chance for variation in a carbon 
steel knife is in the quality of the grinding, 
"Let us consider just vhen the term 


'stainless steel! may be used. In the first 


= 62 = 


vlece, you could not get many stecl mills (the 
manufacturers of raw steel) to give you an 
honest=o-goodness definition, whereby you cwld 
differentiate between stainless steel and stain- 
less iron. In our opinion, there is no such 
thing as stainless iron. It's all stainless 
steele 

"Now, there are essentially two erades of 
stainless steel. The cheaper grades, cold rolled 
for hardness at the mill, have a low carbon 
content. The better grades (high carbon content) 
are made soft at the mill, ond the manufacturer 
of the knife must heat, treat, and temper it. 

"I should say thet the -ords 'stainless 
steel! on a blade would suffice to indicate, in 
general, the following classifications or 
' designations: 


le Stainless Steel 
2 High carbon stainless steel--tempered 


"For 2, please note that there are varying 
degrees of high carbon steel, Too high 'carbon 
content! might denote a surgical steel, having an 
edge that would shatter in ordinary kitchen use, 

"I think it inadvisable to specify carbon 


content in a stainless steel blade--no matter 


Material of handle 


Line 5 


eS, ae 


whether high or low in percentage. I think it is 
mach better to simply specify ‘high carbon stain- 
less steel--tempered.! 

"It would be inadvisable to specify the 
degree of hardness, in accordance with the 


Rockwell C test." 


C 34 proposes that the kind of wood or 


other material in the handle be specified on a 


‘label. C 282 regerds a non-psinted handle as 


desireable. C 298 says, "If handle material is 
inflammable, that fact should be stated." 

C126 writes: "If the handle is 
inflamnable, it should be definitely so labeled. 
An experience with a butcher knife, given as a 
premium with a nationally adveitised food 
product, has been related to mee A hot skillet 
was accidentally placed against the knife 
handle, whereupon the handle began to smoke 
Hinbontiss Plunging it successively into two 
pans of cold water failed to stop the smoking. 
Enough heat was generated (possibly through 
some chemical reaction) to make the water boil 


in both pans." 


els ae 


Composition--General 


C 452 comments, "Consumers will probably 
ask for more labeling items than are listed in the 
schedvle for kitchen knives." C 38 states that 
she is not familiar with the terms, "kind," 
"carbon content," "chromium or other alloy," 
'thsrdness," and “material of handle." C 301 
advises that the items listed under composition 


should be stated in clearer terms. 


B. HOW IT IS MADE (CONSTRUCTION) 


Method of manufacture M 649 explains: "I believe it inadvisable 
Line 6 
to specify the 'method of manufacture.! In any 
event, the term 'beveled! would be a misnomer; 
'taper-—ground! or 'stamped! would be more 
suitable. Incidentally, I believe it is possible 


to make a stamped blade that would vorove just as 


satisfactory as a forged blade." 


Maximum thickness C 220 writes that information concerning 
of blade 
Lines 7 to 10 tho "maximum thickness of blade" is needed on 


mail order knivese C 238 argues that from the 


standpoint of labeling this item could be of little 


ay Stee 


consequence, since "one ordinarily does not buy 
knives without seeing them." 
M msn "A thick blade is not always 
a good onee We know, for example, that a woman 
does not want 2 thick blade for a paring knife 
or a slicer." 
Shape ha | R 1225 observes that the shape of a knife 
Line 11 Dap . 
~giconl) is ‘governed by the use to which it is put. 
M 649 comments, "I believe it would be 


unnecessary to specify any 'special shape.'" 


Method of fastening C 250 maintains that labels for kitchen 


handle to blade 
Line 13 knives should by all means include the item 


"method of fastening hendle to blade." CO 34 
considers that item non-essential, on the ground 


that a purchaser can readily perceive the method. 


Construction--General 


C 283 suggests thet on a label for a 
kitchen knive something be said about the dura- 
bility of the handle, with especiel reference to 
the probable len, th of time the blade. will laste 

M 649 coments: "I do not believe that any 


of the items you have listed under how it is made 


Ce 


Characteristics of 


handie 
Line 14 


i) 


WHAT 


SH 


would help the purchaser make the right choice or 
prevent the wrong choice. Instead of all these 
items, some reference to the grinding of the 


steel (taper—ground, etc.) would suffice. 


IT WILL DO (PERFORMANCS) 


C 250 writes: "Purchasers of kitchen 
ys be told about the 'character- 
istics of the handle.! To illustrate: the 
descriptive term 'rosewood! would indicate to 
me that the handle would viot stain tea towels." 
C 254 comments that, es a protection to the 
fingers, the handle should extend part way over 
the blade, C 285 asks, ‘Would it be feasible to 
give the purcneser some assurance that the handle 
will remzin securely festened to the blede?" 

Both R 1253 and R 1281 state, "The pur 
Cheser of a kitchen Imife is entitled to know if 
the handle will stay on." R 1223 perceives a need 
for 2 simple description of the material in the 
handle; thus: .plastic, herdwood, etc. 

M 649 writes: "I belicvs it is advisable 


to designate the wood in the handle material, but’ 


Ps ae 


only at the option of the manufacturer, since it 
is impossible to get all the desirable informa- 
tion on the etching of any blade. I do not con- 
sider it edvisable to give the degree of water 
absorption of the handle. 

'Kitcenen lives are often bought merely on 


the basis of their apvearance." 


Performance--General 


C 978 declares thet in drawing up the 
schedule additional items should have been 


listed for consideration under verformance. 


Ke RECOMMENDED USs 


C 34 insists thet instructions for cutting 
hot meats, for slicing, for pering, etc., always 
be furnished purchasers of kitchen knives. 

R 1281 says, ‘A purchaser of a kitchen 
knife would be able to make a more intelligent 
selection if the use to which it is adapted 


(slicing, paring, ete.)were stated on a label." 


Name and address 
Line 16 


Fe SPONSOR 


C 298 remarks, "'Name and address of 
sponsor! should be etched or stemped indelibly 


on handle." 


GENERAL COMMENTS 


C 34 suggests that the purchaser of a 
kitchen knife be advised about the type of 
sharpener to be used. C 76 states: "Some 
expert grading or rating of the quality of the 
steel would be desirable. I believe special 
directions for handling steel Imives would be 
helpful." 

C 33 says, "I do not know enough about 
the requirements of a good knife to comment 
intelligently." C 38 advises, "The terminology 
used in the schedule is unfamiliar to me." 

C 34 comnents: "I have felt incompetent 
to judge the significance of all the items, but 
I have been able to express opinion concerning 


several. Apropos of whet it will do ( erformance), 


I have suggested thet no guarantee of a sharp 


ee 


edve is*féasible, since thet is so dependent on 
every day care and the manner of cutting or at 
slicing. Your schedule would have been better 
organized if the item 'characteristics of 
handle,' in the section what it will do, had 
followed the item 'material of handle,! in the 
section what it is made of." 

C 99 writes: "Many items such as 'length,! 
tshape,' etc., might be used to advantage in 
advertising or in catalogues. But are they 
necessary when one can actually see the knives?" 
C 148 advises that many of the items listed in 
the schedule would be pertinent whenever kitchen 
knives were selected by means of a catalogues 

R 1281 believes that a knowledge of 
Rurbonvecnvents or how it is made is of no 
perticular velue to the "average consumer," 

M 640 comments: "It is unfortunate that 
the neture of our business requires tremendous 
volume production in order to bring our goods 
into certain price classes. For that reason, 
every penny, every fraction of a cent, is 
terribly imortant to us. 

‘tie do not deny the motive behind your 
effort to lebel ali products informatively for 


consumers. However, in our case manufacturing 


2H 


costs dictate thet it simply cannot be done. 

"The above applies to the general run of 
700 to 800 articles we manufacture. In a few 
isolated cases, where the unit of sale is high 
enough to permit a little leeway, we are 
attemoting packaging or lebeling our products so 
as to give a great deal of information et the 
point of sale. 

We are very sorry that we cannot 
entirely cooperate in your plan." 

M 649 writes: ‘There are very, very few 
knivos that are labeled or boxed individually. 
I should say offhand thet 999 out of 1000 are 
sold unlabeled and unboxed. The only dilate the 
manufacturer has a chance to mark or label 
knives is in the etching or stamping on the 
bladee That brings up quite a problem. Ona 
small knife, it is impossible to etch very much 
in the way of information, due to the lack of 
SPACCe 

"J like the sort of work you are doing and 
would be delighted to cooperate further. I may 
not be right in everything I have told you but 
can only advise that I have been conscientitious 


in giving the best informetion at my disposal." 
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Check List suggested as basis for Informative Labels on 


6. WINDOW SHADES 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which: could be 2. This check list is being submitted to consumers, retailers and manu- 
included on a merchandise label. Will you please indicate in the facturers. Please check here whether you are answering as 
right-hand column the order of importance to you of the items 1 consumer; [) retailer; (] manufacturer. 
suggested, i.e.: use “a” to indicate most important items; ‘“b” for 8. Add any comments you may care to make or additional information 
less important but desirable items; ‘‘c’” for undesirable or unneces- you would like on the label on the reverse of this sheet. 
sary items; and “d” for items which must await agreement on 4. When finished, please sign and return this check list to the Con- 
standard test. ; sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


DATA SUGGESTED FOR INCLUSION ON LABELS 


Spuat IT IS MADE OF (Composition) 


W.Sliatie material seiner: content’ (1) se ee eae wis walle gaa wae Melua” 


Siow IT IS MADE (Construction) 
Shade material: 
2 Finished size: width____......__.__-__inches; length______________inches 
SY arias per inchy(2)t warpwise. se fillingwise SS 
4 Finish OS yi ii ee eas POF CONE AMO 5 cee ee ee Sealy ne cca es gieih We oe 
be Sod cep ket ts ey po eee abl Al cape dtc and Peak eee HS ORIN ate Rye Lh a ERNE, 


Roller: 
6 Size:idiameter = inches; length. 3) inches 
Taspring > wleéngth a Se ae inchege,..i sein ass Ey Ce ek nee ei eae 


$3 Moeterl sec) inn: Cr ee Ris tee en a we 8 tee wl ote CNet Nie 


CoHAT IT WILL DO (Performance) 
Shade material 
9 Breaking strength (grab method) (4) 
Warpwise, not less than —____SS——C pounds 
Fillingwise, not less than —____»_»_—s pounds 
10 Resistance to cracking and pinholing 
Te Water repeluency. (Dyce te een va igi a's Farhan ete ty eee 
12 Color permanence.(6)-. to sunligit.. = 2 eee ee Se 


D 
HOW TO CARE FOR IT | 
13 Special directions for washing or cleaning (7) 


Record your vote by 
letter after each item, 
using code given in in- 
struction 1. 


|| 


SPONSOR 
14 Name and address.......... Sinie cdievearee see» Ura alana wale tu sodleeera cons ae eenta callin Sex nce ear alpea aie. ais s.9 Se ets 
EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 

ial f hich the shade is made should be desig- pounds. Refer to Federal Specifications for Shades, window ; roller, 
@) clint nears heen, inst! oavai, abs ¥ slats, cords, and other accessories, DDD-S-251. : 
(2) If Pee minimum number of yarns per inch in each direction (5) Will steam or rain remove finish? Is the shade water repellent? 

shou given. 

: : (6) To be rated as color fast to sunlight, a shade or shadecloth shall 

(8) The kind of finish, such as oll or water paint, pyroxylin, or other not show an appreciable change in color after 100 hours of exposure 


coatings, should be given. Also state percentage used. 
(4) If cloth, state the breaking strength in pounds both for the warp 


in the fadeometer. 


ing. F nm materials, such as paper, the usual (7) State definitely whether the shade is washable or not. Give special 
apr oo enedin eerenat is to give the bursting strength in instructions or precautions for cleaning, if not washable. 


i nnn nn nn ett ESS nSSEIEEnSnI INI SnE ESSERE 


Firm, Organization or ASSOciation..........--.--.--2cssscsssesceseseesesenenneneennennenentententenneneaeaensencensnnncea senanceanaanennennenecnnens 


ererrrtttirrtt Meir 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1938, Consumer-Retailer Relations Council 
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Table 12 — Window shades: Items desirable for labels 


(Based on reports from 428 consumers, 78 retailers, and 8 manufacturers) 


« 


Item 


What it is made of 


Shade material: 
Fiber content 


How it is made 


Shade material: 
Finished size 
Yarns per inch 
Kind of finish 
Permenency of finish 
Rollér: . 
Size 
Length of spring 
Metal used in cap 


What. it yo11do 


Shade meterial: 
' Breaking strength 
’ Resistence to — 
cracking and 
“pinholing — 
‘ Water repellency 
Color permanence 
to sunlight 


How to care for it 
Special directions for 
weshing or cleaning 
- Sponsor 


Name and eddress 


V/ tx" indicates item for which the combined 
percent or more of the totale 
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Shade material: 


Fiber content 


Line l 


Shade material: 


Finisa 
Line 4 


oa ieee 


6. WINDOW SHADES 


WHAT IT IS MADE OF (COMPOSITION) 


R 1225 velieves reference to "fiber 
content" is proper on labels for window shades 


only when the material is other than cotton. 


HOW IT IS MADE (CONSTRUCTION) 


C 240 comments: "The quality of window 
shades could be judged much better, if the' char- 
acter of finish' (oil paint, water paint, 
pyroxylin, etc.) were stated on labels. 'Per- 
cent of coating! would be somewhat less impor- 
tant than 'character of finish.'" 

R 1225 expresses somewhat the same opin- 


jons as © 240. 


Metal used in cap 
Line 8 


General 


Shade material: 
Breaking strength 
(grab method) 
Warpwise and 
Fillingwise 

Line 9 


Shade material: 
Resistance to crack- 
ing end pinholing 
Line 10 


Se ae 


C 3 says, "Being uninformed regarding the 
tmetal used in cap! of roller, I am unable to 


state a preference." 
\ 


C 37 comments: "Purchasers of window 
shades ought to be told if the ‘rollers are made 
of wood or metal. It might be a good idea for 
many of us to learn how the shades are applied 


to the rollers!" 


WHAT IT WILL DO (PERFORMANCE) 


C 18 feels incompetent to interpret the 
meaning of "breaking strength" as a labeling item 
for window shades. C 305 contends that consumers 
are not educated to evaluate the results of the 
"breaking strength" tests. C 115 remarks that 
whether or not a shade will break easily depends 
on the user. C 452 would endorse the 
of tbreaking strength" on labels if there were 


exact methods of testing. 


C 34 declares that the item "resistance 
to cracking and pinholing of the shade material" 
is very important. C 452 expresses the same 
opinion but wonders if a satisfactory test can 


be made. 


Es 


Performance--General 


R 1218 advises that the "degree of 
opagueness" should be considered in connection 


with performance. 


D. HOW TO CARE FOR IT 


No comments. 


F. . SPONSOR 


Name and address. C 115 says, "Worthy articles always bear 
Line 14 — 
the 'name and address of sponsor.'" 


GENERAL COMMENTS 

C 37 writes: "I think information should 
be given as to whether the slat in a window 
shade is of wood or metal. Could not a pur- 
chaser be told something about the probable 


length of service, possibly through a statement, 


¢ 


BENG gle 


such as, 'with average wear shade will last 
five years! ?" 

C 33 says, "Here again, I would like to 
buy on the basis of established grades as I am 
not familiar vith the detailed qualities of 
window shades," 

M452 writes: ‘We feel that no scheme 
of informative labeling is worth the paper it 
is printed on unless there is some method of 
policing to make sure that articles are truly 
described. 

"Among the possible items you have 
listed are 'permanency,! 'resistance to crack- 
ing and pinholing,' and 'color permenence.! Any 
egreding or testing for hoes items should be 
made upon a piece of weather tested shade mater- 
ial. It is quite possible to put a number of 
different types of shade cloth through a lot of 
unusual tests when the material is new and have 
the shade cloth stand up admirably. Such tests 
are not of any importance. Tests should be 
made on pieces of shade cloth which have been 
ne to the sunlight for some time, as many 
cloths which can stand severe tests when new just 


! 
can't take it after they become aged." 


~ 19 = 


M 602 comments: "A mee good idea of the 
characteristics or value of drugs, food products, 
etc., may be obtained when the harmful, injur- 
ious, or beneficial elements contained therein 
are specified on labels. But we do not believe 
a similar statement can apply to our industry. 

"In the first place, there is no substi-~ 
tute for honesty, and we are sorry to state 
that,in our opinion, a very great deal of mis- 
leading advertising has been indulged in by this 
industry. The very use of the word 'fiber'! which 
appears in your schedule is an indication of 
this. This word has been used in preference to 
tpeper! in order to mislead the buying public, 
as few people are aware that paper is con- 
sidered as made of wood fiber. 

"Another very misleading statement per- 
tains to washability of shade cloth. Almost any 
good quality of shade cloth is washable to some 
extent when new. But we do not know of any 
shade cloth which is washable, in the strict 
sense of the vord, after it has hung in the sun- 
light for a period of from two to three years, 
after which most people would want shades washed. 


"Retailers, who understand their merchandise, 


BO 


possess detailed informetion relative to the kind 
of material in the window shades they are selling, 
They can represent this material either honest- 
ly or dishonestly, as ahs see fit. If they 

are not completcly informed, the simple expedient 
of reading a dozen or more lines of printed 
matter on a label would not change a prospective 
purchaser from a novice to an expert. In our 
Opinion, expert knowledge is required for judg- 


ing the real value of window shade material." 


- 8] - 
Check List suggested as basis for Informative Labels on 


7.MEN’S HOSIERY 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 2. This check list is being submitted to consumers, retailers and manu- 
included on a merchandise label. Will you please indicate in the facturers. Please check here whether you are answering as 
right-hand column the order of importance to you of the items C) consumer; (] retailer; () manufacturer. 
suggested, i.e.: use “a” to indicate most important items; “b” for 3. Add any comments you may care to make or additional information 
less important but desirable items; “ec” for undesirable or unneces- you would like on the label on the reverse of this sheet. 

Sary items; and “d” for items which must await agreement on 4. When finished, please sign and return this check list to the Con- 
Standard test. sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Record your vote by 
letter after each item, 
using code given in in- 
struction 1, 


DATA SUGGESTED FOR INCLUSION ON LABELS 


euat IT IS MADE OF (Composition) 
Pa ruber concent: St-Doay 44 yes eee ee ee ST oe Og ye, 


” 
eee oeereovesresreeoeee 


Pena DOBLE VLG wee ee et ON, oes eu vanties 


eocreeereeese 


Be 
OW IT IS MADE (Construction) 
ERIS DEMME BLS IE Ae we Sie) EL ahs Oe eS EE rae OEP er Pe ee 
A Construction (2) 
eri ctal nutubarmog needled ate ie Ae ge kde sities vue cw cee Fea ee 
PE EAE Se Ll es ot FS TR Se Mera FE TANTS 
7 If silk, number of threads in body. 


Pe PIN ORCOINOH LG moe ee ieee ene ee Ee ie eias ae 


Care IT WILL DO (Performance) 
9 Bursting strength of body_— 
10 onrinkage, (0) -onotmore than 7 es Cane 
Color permanence (4) : 
UW hye eg pT aoe 8S oo ee en EE Grey SA eee 


Fe ak RES LE UNO sealer a ee ow pwn ear ey 


ri 


Prow TO CARE FOR IT 


13 Special washing directions 


Pponsor 


A NAMIO MN AACTOSE) aes Wier. 8 ae mane Khe Wain cae mnie aye tetas so ons, Cs. 0a ep Galege Vesa aan dees 


EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 


(1) Give percentage by weight of all fibers used in body, heel and toe. (3) Hose should be tested for shrinkage in ordinary laundering. Amount 


of shrinkage should be stated in terms of size: %4 size, 14 size, etc. 
(2) State whether circular knit, with or without mock seam, or full 


fashioned construction. Give type of splice reinforcements at heel, (4) It is necessary to test the color permanence of all colors to washing 
and construction of ‘the top. (Where there is an elastic woven in and perspiration. Colors which are not fast should be definitely 
the top, the wearing qualities of the elastic should be guaranteed listed in the label as not permanent. On labels for hose which 
for the life of the hose). “bleed”, definite instructions should be given. ; 
ENT cari ere hae eee ee eae ene a BA ons a netoancfenewlanidenvarsecdosecee WA GYOSS ...i cent Re ene ee 
Firm, Organization OF Association nnn. e ice csnnsneceevesbengtncnnocnvoensnccnsnensnstasenenannensissugesongeensdnsnsntnenensatnssensnsunenseedsonesdnenenensseabennnenentens 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1938, Consumer-Retailer Relations Council 
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Table 14 - Men's hosiery: Items desirable for labels 


(Based on reports from 429 consvmers, $9 retailers, and 12 manufacturers) 


+ oe ae , :tItems voted as cesir— 
, apSTS voted as des ian Le gh). ..\say le 1/by 51 percent 
Ttem , by 51 nercent or more of — ::or more of consumers 
: : silanufac~ :: and 51 percent or 
;consuners Retailers, turers :: more of retailers 
What it is made of ; : : a4 
Fiber content cof: : is ‘ es 
Body : : x : xX “i x 
Heel and toe c x : x : x 4 x 
iow it is made ; : : — 
Size : x : x x $3 x 
Construction : = : x : ae X 
Total number of needles: 3 : : Bi 
‘' Courses per inch : x : : gre 
22 Shins rmber. or °": : : af 
threads in body : x ; ? x 
Reinforcements : x : x ‘ x A ee 
What it will do - : - mo 
Bursting strength of ; : : sis 
body - x : : ee 
shrinkage ; x + “4 : a3 x 
Color permanence: "3 : : ae 
To washing - pia ~ = : x 23 = 
To persoiration : = : x : 3 = 
How to care for it - : ‘ -s 
Special washing : : : ee 
directions ' x : x ; re a x 
Sponsor : : ; 33 
Name and address ; a : : ae 


txt! indicates item for which 
percent or more of the total. 
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Fiber content of body 


Line l 


Fiber content of heel 
and toe 


Line 2 


Ae 


WHAT 


aia. = 


7. MEN'S HOSIERY 


IT IS MADE OF (COMPOSITION) 


R 1287 recommends thet the "fiber content 
of body" be specified on the soles. of men's 


hosierye 


C 76 thinks any statement relating to 
heel and toe should Be accompenied by one giving 
the "fiber content of foot." 

R 1279 is interested in the possibility 
of informing purchasers “if the heels and toes 
i a Met eeaa (silk plate)." 

M 558 believes informetion concerning 
"fiber content of heel and toe" is desirable, 


but not necessarily in terms of percentages. 


Be 


Size 
Line 3 


Totel number of needles 


Line 5 


If silk, number of 
threads in body 
Line 7 


Ce 


Bursting strength of 
body 
Line 9 


Shrinkage 
Line 10 


e286 = 


HOW IT IS MADE (CONSTRUCTION) 


C 1071 writes, "Real standards, sadly 
lacking at present, should be established for 
'sjize,t" 


R 1287 recommends that the "size" 


always be stamped on the heel. 


R 1287 regards "total number of needles" 


as an unnecessary labeling item. 


Cc 452 comments, "I am uncertain about 
the meaning of the item 'number of threads in 


body!; if it refers to yarn, it is important." 


WHAT IT WILL DO (PERFORMANCE) 


C 452 says, "Every label for men's 
hosiery should contain a statement regarding 
tsbrasion.! There is no need for any reference 
to ‘bursting strength.'" © 527 advises that 
adoption of the item "bursting strength," 
though important, must await agreement on 


standard teste 


R 1279 believes "shrinkage" would be 


directions 
Line 13 


Special washing 


adeavately indicoted by a stotement as to 
whether hosiery is "sanforized" or "preshrunk." 

M 647 writes: "There is no test that will 
show actual ‘shrinkege.' Only wear can show thise 


Tuoular goods, and particularly men's socks, 


cannot be truly tested for 'shrinkage.!" 


Performence—-Gen* ral 


C 115 remarks that the performance of 
men's hosiery depends mainly on the user. C0 58 
is interested in “abrasion on heel and entire 
foot"and" catch or pulling of yarns of leg and 
body." 

R 1279 suggests the need for a labeling 


+e 


item relating to "deterioration that is caused 


by percpiration,." 


HOW-TO CARE FOR IT 


R 1226 stetesi “'Speciel washing 
directions! should be given for all wool hose and 
hose made chiefly of wool. The directions should 


be printed on slips of paper and inserted in each 


pair." R 1279 mekes a similer coument and adds, 


& ge - 


tAdvice concerning the most satisfactory kinds 


of soap should be given by all means." 


Fe SPONSOR 


No commentSe 


GENERAL COMMENTS 


C 76 states, "I believe that grading or 
rating of men's hosiery would be helpful, if 
the rating were well understood by purchasers." 
R 1226 observes: "A label containing 
too much technical informetion might not be 
read very carefully and would therefore lose 
informative value." 
M 647 writes: ‘tIf we were to show, 
either on the label (rider ticket) or on a sole 
transfer, everything now suggested, the buying 
public would be confused rather than enlightened. 
In our estimation, the: purchaser wants to know, 
most of all, if a sock is made of cotton, rayon, 
or wool, or a combination of any of these fibers. 


In line with our own practice, the requisite 


2 29 ~ 


information should be given on either a label 
or a sole stamp. <A consumer, in our estimation, 
is not interested in knowing of whet material 
the heels, toes, and tops are madee 

"Satisfactory wear is the most important 
essential for a sock, Of course, we assume 
that it is made to size, and that it does not 
shrink more than permissible efter proper 

aunderinge 

"In other words, the whole problem, in our 
estimation, simmers down to this: The manufac- 
turer who wants to merket products of good 
quality, and who yents 'repent! business, will 
make only the best. This statement holds true 
not only for the details of menufacturing 
itself, but for the fiber content as well, It is 
up to the omers of individual stores to find 
such vroductse" 

M 558 comments: "Please bear in mind that 
our entries on your schedule refer entirely to 
the label outside of the box containing men's 
hosierye Some of the items listed in the schedule 
already ere indicated on each sock (with a 
transfer), for example, the 'fiber content of 


th 


1) 


pody.! Such items should not be stated on 


the label outside of the box." 
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Check List suggested as basis for Informative Labels on 


8. MEN’S SHIRTS 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1, Below we submit a number of items of information which could be 2. This check list is being submitted to consumers, retailers and manu- 
included on a merchandise label. Will you please indicate in the facturers. Please check here whether you are answering a8 
right-hand column the order of importance to you of the items C] consumer; [] retailer; [) manufacturer. 
suggested, i.e.: use “a” to indicate most important items; “bh” for 3. Add any comments you may care to make or additional information 
less important but desirable items; “e” for undesirable or unneces- you would like on the label on the reverse of this sheet. 
sary items; and “d” for items which must await agreement on 4. When finished, please sign and return this check list to the Con- 
standard test. sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Record your vote by 
letter after each item, 
using code given in in- 
struction 1, 


DATA SUGGESTED FOR INCLUSION ON LABELS 


Muar IT IS MADE OF (Composition) 


1 Fiber content (1) Cnictandiera setved's RE, Sok 3 FOR 8 Oo ee 
Oe Name of TAUTIC oe ae ee ee ees Lee ARP eer Re Oe Ie 
3 Yarns per inch: warpwise ; fillingwise 
A Weight ounces per square yard............ er 
§ Sizing. DT Re aE er MET re Meese A PRI 
6 Special finishes (2) 
Buttons: 
ER Tiere ae aed enn oer 4 Oo Ce ee Rees 4, ate ent: 
Gama RR a TNR OL nanos One hgh neta es 
hp oNumber. 2 ta ws oe enc eh ives ean oa nine oe 
Br | 
W IT IS MADE (Construction) 
10 Size: Collar Shahin. eat kta ie ook ok we nee es Bie theres 
11 Sleeve WS CheS te er Lae sa se ee UN Rare ere 
PO Chest ee etiniches st oa steel ainsniie is tiie sais ais Os Reet ce oes ee My 
1 Digerncrth e e IRCHES bi o's ow clear Vinge Deo 2 ene Bs Dee evita oe 
14 Number of stitches per inch (3) Ste ede ass eae Redes cas 


15 Reinforcements (4) 


T IT WILL DO (Performance) 
16 Breaking strength (grab method) :......---sseeeerere ee eeeeerreseces CS Rae «eats sata bie Ww areiere 
Warpwise, not less tia a or ees, ee end 
Fillingwise, not less flare ee ee eee POUNGS 
17 Abrasion tests, where posible — $$ 
Color permanence (5) : 


LAAT LMI ITINE 


MO To. wanligh tn ties eh cence ne tiys eames wa atata a Rae 
19 To washing Scene baer ry ne eee Hep ite Woks bot eee ae > 
20 To perspiration _______—____- «+: Mo SENS Eb wala sta eee 
Shrinkage or stretchage: 
21 Collar, not more Car EDs oe ase Soe RE eee 
22 Sleeve, not more a ih ce ee ANIC is op ce eo etl e+ bee A 
23 Chest, not more rh ee es INC oa heel sre yelates vise nF 4 
Length, not more en eee nme hed ner at ee Ge a 
Pow TO CARE FOR IT 
25 Washing and ironing directions if any special care or precautions are necessary.......---+- 
eonsor 
2 Name and address........ a ly ee Fes PO i ORLA ie On oe han RE eich 


EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 


(1) Ifa mixed fabric, state per cent of each fiber present by weight. (4) Give details regarding reinforcements. 


(5) Tested by the*method described in Commercial Standard CS 59-36 
(2) Such as fused collar, crease resistant, mercerized, etc. Ce ay a eee ecing and Reporting, National’ Butsaxt a 
(8) Number of stitches to inch in seaming and stitching. Standards. 


Firm, Organization or Association............. - ie ee Sore ceieciene sncuenensivesvasacmenenensnngnananavasesuancezhenaqnanvcnenbeecsnunnacneusnonnsnecugansanennscnssnansnaiaee 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1938, Consumer-Retailer Relations Council 
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Table 16 — Men's 


(Based on reports from 421 


Item 


What it is made of 


Fiber content 
Name of fabric 
Yarns per inch 
Weight 
Sizing 
Special finishes 
Buttons: 

Kind 

Grade 

Number 


How it is made 


Size: 
Collar 
Sleeve 
Chest 
Length 
Number of stitches per 
inch 
Reinforcements 


Waat it will do 


Breaking strength 
Abrasion tests 
Color permanence: 

To sunlight 

To washing 

To perspiration 
Shrinkage or stretchage 

Collar 

Sleeve 

Chest 

Length 
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Table 16 — Men's shirts (continued) 


eae 


3 g , s:Iitems voted as dcsir— 
Ttems voted as desirable 1/ sable 1/ by 51 percent 

Ttom ;__by 51 percent or more of - or more of consumers 
nufac- :: and 51 percent or 


33 more of retailers 


ve 


° i9 
~ . en 
Consumers Puetenidiesaeiets Ae 


How to carc for it : : : ro 


Washing and ironing : - : 5 


Mivectaeas if any ‘ : ; xa 
special care or pre- : - ; 23 
cautions arc , : : <% 
necessary : x : x : x zk x 
sponsor : : ; 56 
Name and address : x : : ai 


"Xx" indicates item for wnich the combined "al and imp votes equal 51 
percent or more of the total, 
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‘Fiber content 
Line 1 


Special finishes 
Line 6 


Size 
Corlar 
Line 10 


Sleeve 
Line 11 


Cron a 


8. MEN'S SHIRTS 


WHAT IT IS MADE OF (COMPOSITION 


C 452 considers the item "fiber content" 
essential on the labels for men's shirts of 


other than cotton material. 


C 220 believes some provision should 
be made for informing purchasers as to whether 


or not starching 1s necessary. 


Be HOW IT IS MADE (CONSTRUCTION) 


R 876 and R 898 point out that buying 
custom already dictetes that the "size of 


collar" be stamped on shirts. 


R 876 coments that the "size of sleeve" 


now appears on every shirt made. R 898 mentions 


General 


Number of stitches 


ér inch 
Line 14 


Reinforcements 
Line 15 
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that this information is stamped on the collar, 


C 463 recommends "size of shoulder" as 
a desirable labeling item. C 285 says, "Every 
sleeve should be cut in one piece," 

R 879 asks: ‘Would it be practical to 
have a separete tag for esch size and sleeve 
length of shirt?" R 879 believes size 


standardization is important. 


C 301 maintains thet "quality of thread" 
would be of much more consequence than the 


Number of stitches per inch." 


C 3 contends that such characteristics 
as "reinforcements" of men's shirts are olways 
visible to purchasers, consequently that item 
necd not be included on any label that might be 
adoutede 

R 1259 says, "Some description of the 
‘reinforcements! would be most useful on the 


labels for workmen's shirts," 


Construction——General 


C 220 advises, "One needs to kmow how the 


shirt is built. between the shoulders at the 
back, which is the weakest plece in a shirt 
aside from collar tops." 

C 463 comments that references to the 
cut of a shirt, thread used, workmanship, 
and type of seems should be made on a label. 

C 117 states, "Attention should be called 
to strength of button holes and fullness of 
back." 

R 879 writes: "For shirts having 
special buttons or special fiber, the 'numoer 
of stitches per inch! and the 'reinforcenents! 
might be stated on labels. This information 


could nelp to meke eo sale." 


C.. WHAT IT WILL DO (PERFORMANCE) 


Breaking strength C 18 feels incompetent to interpret the 
(grab method) 


Warpwise, Fillingwise meaning of "breaking strength" as a labeling 
Line 16 


item for men's shirts. © 115 is opoosed to the 
inclusion of this item on lebdels because 
purchasers are not familiar with its meaning. 
Abrasion tests _ C 30 maintains that information relating 
ine 17 


to “abrasion tests" should be given "when work 


shirts are sold," 


Color permanence: 

To sunlight, To washing, 
To perspiration _— 
Lines 18 to 20 


Shrinkage or 
strotchage’ 
Collar, Sleeve, 
' Chest, Length 
Lines 21 to 24 


7 OS bs 


C285 comments, "I would always insist 


on color; fastness." 


C 285 asserts, "I can sce no excuse for 
anyone buying a man's shirt that is not 
'sanforizede!" C 215 says: "The label should 
sealed statement indicating if shirt is pre- 
shrunk, also if thread used in stitching is 
preshrunk, Often thread causes wrinkles," 

C 76 asics, "Could one term be used in referring 
to both 'shrinkage' and 'stretchage!?" 

R 827 suggests inclusion of "percent of 
shrinkage" as a labeling item. R 859 believes 
the "total shrinkage" always should be steted. 
R 858 says, "In regard to lebels, if a shirt 
is preshrunk, that fact, and only that fact, 


ought to be made kmovm to the purchaser," 


Performance--General 


C 283 corments: "The purchaser should 


be informed about performance but in simple 


— 


terms. To me, that term refers to how long 
a shirt will last, assuming ordinary loundry 


treatment and wear," 


m OO oe 


De HOW TO GARE FOR IT 


Washing and ironing CG 250 remarks that "washing and ironing 
directions if any . 

special care or directions" and instructions concerning "special 
precautions are ; 

necessery care" need be given only with respect to silk 
Line 25 


shirtse C 30 believes this information can be 
omitted, if all the other items listed in the 
schedule for men's shirts are included on labels. 
C 99 says: "'"Vashing and ironing instructions! 
seam unnecessery, Since most er are sent to 
laundries. Laundries would pay no attention to 
the lavel; they have their ovm methods of 
washing." C 91 is of the opinion that shirts 
should never be mendeéede 

R 879 states: "I think information 
regarding the care of a shirt should be given 
if it contains other than cotton material 
(silk, acetate, wool, etc.) or a mixture." 
R 1225 savs, "Special instructions about care 
are importent, if the fiber is silk or wool, 


otherwise they are unnccessarye" 


Name and address 


Line 26. 


W004 
F, SPONSOR 


C 115 says, "Worthy articles always bear 
bear the 'name and address am sponsor." 

R 879 states: "Inclusion of the 'name 
end address of sponsor! on the Lone sean be 
governed by whether or not national brands of 
shirts are carried; stores handling uwnbranded 
shirts may need to give this information." 

R 884 recommends, on the contrary, inclusion of 
the "sponsor's name and address" only on the 


lebels for shirts of nationally known brands. 


GENERAL COMMENTS 


C 463 believes labels for men's shirts 
should include some refcrence to "transparency." 
C 1063 says, "Some of the items listed in the 
schedule would pertain especially to mail 
order buying, not to buying over the counter." 

C 117 explains, "In the case of a 'non-starching! 
coller, directions for putting on tie, to avoid 
cracking, are essential." 


C 1039 comments: "The items you list 


eis oe 


for men's shirts would be applicable to 
Be tetite alsoe Incidentally, most pajamas are 
too short; furthermore, the clastic bands 
thereon should be guarenteed, since many types 
are of poor qualitye 

"I want to enter protest against the 
'fuscd! collere Such a collar may look goody 
but actual tests prove that it wears from one- 
third to one-helf as long as a soft collar." 

6 455 stotes, "Thore are many complaints 
to the effect that the now 'starchless collars! 


do not wear srtisfactorily." 
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Check List suggested as basis for Informative Labels on 


9, WOVEN PIECE GOODS 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 2. This check list is being submitted to consumers, retailers and manu- 
included on a merchandise label. Will you please indicate in the facturers. Please check here whether you are answering as 
right-hand column the order of importance to you of the items (J consumer; [] retailer; (] manufacturer. 
suggested, i.e.: use “a” to indicate most important items; ‘‘b” for 8. Add any comments you may care to make or additional information 
less important but desirable items; “oc” for undesirable or unneces- you would like on the label on the reverse of this sheet. 
sary items; and “d” for items which must await agreement on 4, When finished, please sign and return this check list to the Con- 


standard test. sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Record your vote by 
letter after each item, 
using code given in in- 
struction 1. 


DATA SUGGESTED FOR INCLUSION ON LABELS 


WHAT IT IS MADE OF (Composition) 
]. Kind and percentage by weight of each fiber (1) 


W IT IS MADE (Construction) 


A Ae 0 B01 e 10 6) 6 6.0 Coon wae 


2 Name of fabric (2) 
3 Width (finished) ——  ——__imches..... 100s ccceeerererscegeencrers 
4 Yarns per inch (3) : warpwise——__________} fillingwike oes es ex esi wie ois as 
§ Weight___—ounces per square VOLO deGiicicesnie ase si ale 5.0 aivsie's 
6 Finishing materials (4) 

7 Weighting or sizing. 
8 Special finishes (5)— 

9 Permanence__— bee See mane ee os OR hk a 


Qiiar IT WILL DO (Performance) 

10 Breaking strength (grab method) (BV Meera ie + ec eede nic as ec ee ad sg ey eh. var sreaee 
Warpwise, not less than______pounds; fillingwise, not less than______ pounds 
1]. Shrinkage or stretchage UR Oe cd OIE TIMOR: Sr ate EY el ce a Ba 
Warpwise, not more than___________-%; fillingwise, not more than___________-% 
12 Resistance to yarn slippage (8) NOUnGe Sas ko eck vio ee pee = 
13 Color permanence (9) : to sunlight. reve erereeserereceees 
} To washing and/or drycleaning 
15 To crocking. 
16 To perspiration 

Prow TO CARE FOR IT (10) 
17 Instructions for washing or cleaning, for ironing, for spot POTS Ve oe ee oe 


RATECORMEND ED srs CTT) ee eo es eo gra chaos Ears fev yenee es 


INSOR 
39 Name and addtess.= sss vecceeas ih Se esss se mas scene sv sere ness 


rs 66 COTE 6 6 © 6 46) 8. 0.810 016) 6 8'610'O 4:6 60 0 Cie 


© C8. 6 6 a 06 De 6 6. 0.8 6 BO 0.0% ee Ole @ 6 06 ao 6.96 6 Oe 


C0 Oe «0 6 8 CLE & eS O08 SF, FD 0 OC Ole 6.6 6 00) 68) (6 0 9.0 2 


eoeecerseoeeeeeoeeeseeee eee 


Pe ee ee 


eoeoereereeor see eeeeeeeee ee 


At NA TAI 


EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 


(1) Give percentage of each fiber present. If rayon, include statement (8) The number of pounds required to produce 14-inch slippage of the 
as to whether spun or filament. See Federal Specifications for yarns at the seam, when tested according to Commercial Standard 
Textiles: Test Methods CCC-T-191. CS 59-86. 

(2) i.e.: cotton broadcloth, rayon taffeta, etc. (9) If oe is ae saya: Mice Color permanence to washing—for 

(3) oe example: “This fabric contains not less than soo YAINS DET aoodraing to ethod deadelbod. feces: Stantard SS eae 
nch warpwise and .......... yarns per inch fillingwise. to sunlight—for example, “This color shows no appreciable change 

(4) See Federal Trade Practice Conference on Silk Weighting, 1932. in color when exposed 40 hours to light from the fadeometer”; to 

perspiration—for example, ‘This color shows no appreciable change 

(5) State any special finishes, such as “crush resistant”, that have in color when tested by the perspiration test developed by, the 
been applied, and degree of permanency to be expected. Amer. Assn, of Textile Chemists & Colorists.” ; 

(6) The minimum breaking strength of both length and width should (10) State whether laundering or drycleaning is advised; also any spe- 
be given, tested by method described in Commercial Standard CS cial instructions for laundering and ironing. Example, Caution 
59-86 Woven Dress Fabrics; Testing and Reporting, National against using clothespins on rayon, or damage caused wet rayon 
Bureau of Standards. by sharp finger nails. 

(7) State maximum rercentage warpwise and fillingwise. See Commer- (11) State whether suitable for hard-wearing sports attire, for lingerie 
cial Standard CS 59-36 for method of testing and reporting. for glass curtains, for draperies, etc. pigs: 

Seer Se EN sm amen Sl OP 
ON er oi in bcemenossneosserstoracnse VV. oc) ee On RROR | MURR MED PARI re Paneer ae 


Firm, Organization or Association. ........-.-ssc.-ccccss+se-cce-sscseeeeeeeeeesnsesesssnnseeeeecnssenescennaneesssnusessenesesunsestecennsseessnnassseeeanaseceeenanseseanuasertennnaseete 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1988, Consumer-Retailer Relations Council 
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(Based on Fenris from £22 consumers , 92 retailers, bad 21 manufacturers ) 


. : ec ee at y ¢:s:items voted as desir— 
* Items voted as desirable 1/ ssable 1/ by 51 percent 
° i a) > > — pola 
by 51 percent or more of oplmore of conemmers 


Item 
fe get and 51 percent or 
more of retailers 


Manufac— : 
turers 3 
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Consumers ‘Retailers 


What it is mede of _ : : 23 
Kind and percentage by : - : is 
weight of each fiber: :- x r x ~ x iJ ‘= 
How it is made - : - % 
Name of fabric g x : 4 ; x a3 X 
Width (finished) : x : x : x °: x 
Yarns per inch st Xie ae’ 2 ; <4 
Weight ; md : : = 
Finishing materials ; x : : ss 
' ° Weighting and sizing ; x : x : a x 
Special finishes 3 x : x : ee x 
Permanence : x : x : i x 
What it will do ¢ : : 15 
Breaking strength oo w& ak : : op 
Shrinkage or stretchage; wie - x :. 23 x 
Resistance to yarn : : : an 
' slippage “i > da ; Oe 
Color permanence: : : : - 
To sunlight - x 4 x : x “4 Ps 
; To washing and/or’ ~~ : Z- : S 
dry cleaning ; x - x : x or 2 
To crocking : x : x : a ae x 
To perspiration - : toa 5 x ‘ x 3 x 
How to care for it : : : : ie. 
Instructions for wash- : : : 3 
ing or cleaning, for : : : 3% 
ironing, for spot : : : :2 
removal : x : x : x ar oe 
Recommended uses : < : x : cs x 
Sponsor : : ; es 
Name and adress : x : : 2 
V/ ix indicates item for which the combined "a't and "b" votes equal 51 


percent or more of the total. 
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9 WOVEN PIECE GOODS 


A. WHAT IT IS MADE CF (COMPOSITION) 


Kind and percentage C 30 advises, "If the material in woven 
by weight of each 

fiber piece goods is rayon, a descriptive label should 
Line 1 


specify whet type, e. @ acetate." 

M 603 comments fevorably on "kind and per- 
centage by weight of each fiber" as a labeling 
item for woven piece goods, and suggests that fibers 
be identified "in order of weight." M 645 writes: 
TAs you perhaps know, our fabrics, for more than 
a half century, heve reached the consumer in the 
form of finished garments, bearing a label spec- 
ifying fiber content." 

M 5&8 objects to giving information rela- 
ging to fiber content but advances no reason. 

M 546 says: "We are essentially manu- 
facturers of pile fabrics for furniture, auto- 


modiles, drapery, and garment use, and our 


- 107 - 
wiewbennt: of course, is somewhat diffcrent from 
those of the average manufacturers of flet 
woolen fabrics. 
"We would like to draw to your attention 
the weakness of the present regulation reloting 


to rayon, which has reeently been enforced by 


3 


the Federal Trade Commission. This regulsetion 
requires that the highest percentage by weight 

be designated in the contents of the cloth. That 
is perfectly all right for flat fabrics contain- 
ing rayon. However, we do not think it is cor- 
rect to apply it to pile fabrics. We teke 

this exception for the reason that 99 percent 

of the pile fabrics sold have a backing construc-— 
tion. of backing warp and filling. Both the warp 
and filling are composed of cotton. 

"The pile surface, which is the part of 
the fabric receiving direct wear, is composed of 
various fibers (mohair, worsted, rayon, silk, 
etc.), as well es blends. With the exception 
of pile coating for the garment trade, the cot- 
ton backing, in all cases, weighs as much, and 
usually more, than the pile. Therefore, on a 
percentage basis of the total cloth, in almost 
every case, this fabric shows a preponderance of 
cotton. 


"In our opinion, this is very misleading 
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to the consumer. In other words, if a consumer 
buys furniture that is covered in mohair velvet, 
having a 100 percent mohair pile (which is the 
part that receives the wear and gives the apoeerr- 
ance of cloth), it is misleeding to label the 
upholstery as consisting of cotton and mohair 
just beceuse the. backing (which is hidden) is of 
cotton construction. The backing ooviously nas 
no bearing whatsoever on the wearing surface of 
the fabric. Accordingly, we feel that the per- 
centage designatian should relate to pile con- 
tent only." 

M 636 comments: "One of the most impor- 
tant details in connection with wool is not 
even mentioned in your schedule. We refer to 
its quality. The designation ‘virgin wool! 
could be applicd to a cloth of very low grade. 
On the other hand, 'shoddy!' might refer to 
cloth of finer grade. Naturally, the cost 
would conform to the gerade of wool, 

"These remerks apply also to a blend of 
rayon and wool. As it stands today, the same 
label is put on rayon and wool, whether of in- 
ferior grade or superior grade.. We have fabrics 


in our line, consisting of 60 percent rayon and 


- 109 - 


40 percent fine worsted, that are far superior in 
quality to some cloth that would carry on the label 
the designation tall wool,' and at the same time 
cost considerably more money. 

"You may conclude from these focts that lots 
of fabrics 2f 100 percent rayon content cost more 
then fabrics of 100 percent wool content. This is 
true even though the rayon fiber itself may be 
cheaper than the wool fiber. Though texture, styl- 
ing, and memafacturine complications result in in- 
creased cost, the desirability of the fabric is 
enhanced," 

M 586 states: "We are very much interested - 
in the contents of your schedule for woven piece 
goods. Due to opinions fostered by persons dealing 
in rag or reworked wool, we think a labeling pro- 
gram, such as you contemplate, would be hard to 
put into effect. 

"After woolen clothes have been discarded 
by the first wearer, the fabric may be weworked 
several times, used anew, before it finally be- 
comes felt. 

"tVirgin wool! is the firgt wool after it 
is clipped fromthe sheep!s back, scoured, 


cleaned, spun, and dyed. This virgin wool may be 


Name of fabric 
Line 2 


Yarns per inch: 
Warpwise and 
Fillingwise 
Line 4 


- 110 - 


used a second time in clothing. 

"There is no process for sterilizing 
woolen material. That is why, during the World 
War, a great deal of such material was burned 
as a precaution against the spread of infection. 

"ie therefore suzcest that if your com 
mittee is powerful enough, it should promote 
the lebeling of different types of woolen goods 
to conform with the following requirements: 

(1) ‘Virgin Wool!--wool clipped from the 
sheep's back and spun into cloth; not 
to contain any reworked wool. 


(2) Al] Woolt--to contain ‘Virgin Wool! 
and reworked wool spun together. 


(3) ‘First Shoddy'--the first working of 
reworked wool and '!All Wool.! 


(4) tSecond Shoddy'--to be the working of 


he 'First Shoddyt or any other; the 
last working of the wool." 


HOW IT IS MADE (CONSTRUCTION) 


C 76 regards the "name of the fiber" as 


mach more important than the "name of the fabric." 


M 583 comments: "We feel that 'yarns per 
inch! could not be referred to on the labels for 


woven piece goods, since there would be insufficient 


Weight , 
ounces per square yard 
Line 5 


Finishing materials 
Welghting or sizing 
Lines 6 and 7 


Special finishes: 
Permanence 
Lines 8 and 9 


space for intelligently informing purchasers 
about this matter. Also, 'yarns per inch! is 
an indefinite term; yarns are now made of a 
large number of different sizes." M 603 recom- 
mends that specifications for low-grade woven 


piece goods be adopted. 


C 455 believes the weight in ounces per 
Square yard should be stated on the labels 
"when standards of quality are established for 


fabrics of various weights." 


C 465 contends thet purchasers of woven 
Piece goods should be informed of the percentage 
of "weighting or sizing" of finishing materials. 

R 906 remarks that "weighted" is an 
adequate descriptive term. 

M 538 advises, "Some detailed informa~ 
Lion as to ‘weighting! should be supplied when 


ev ik a6 used,1 


C 34 expresses the opinion that "crush 
resistance" and "permanence of finish" ought to 


be accepted as labeling items. 


= 


Breaking strength 


(grab method) 


Line 10 


erie . 


‘Construction--Genernal 


C 463 proposes that purchasers be given 
information as to design (woven or srinte3), 
transparency, and translucency. C 250 states, 
"The items you list for construction I consider 
junportant as I employ a dressmaker and always 
want to imow if a material will prove satisfac- 
tory." 

M 638 writes: "I cannot understand why 
the consumer is interested in the 'name of a 
fabric,' tthe width,' ‘the texture,! ‘the 
weignt,? or 'the finish.’ It seems to me that 
if a man wants to buy a suit of clothes, he 
looks at it, and does not want this sort of in- 
formation, It is too technical for him to 


understand." 


C. WHAT IT WILL DO (PERFORMANCE) 


C 18 feels incompetent to interpret the 
meaning of "breaking strength" as a labeling 
item for woven piece goods. C 305 contends that 
consurers are not educated to evaluate the re- 


sults of the "breaking strength" tests. © 114 


Shrinkage or stretchage 


Color permanence: 
to sunlight 
Line 13 


General 
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observes, "Users differ in their ideas of the 
most desirable 'breaking strength.'" M 638 
comments, "I do not think consumers are inter- 


ested in 'breaking strength, '™ 


R 756 expresses the opinion, "'Shrinkage! 


Line 11 
information is always desirable, but technical 
details are unnecessary and mean little to the 
customer." 

M 638 maintains that on labels for woven 

piece goods nothing should be said about 
"shrinkage." 

Resistance to yarn slippage M 583 says: "We feel that the item 

Line L2 


tresistance to yarn slippage,' would be unde- 
sirable because a label would not have suffi- 
cient space for the proper descriptive details. 
Moreover, ‘resistance to yarn slippage’ depends 


greatly on yarn sizes." 


C 34 advises, "If the color is not fast, 
that fact should be stated on a label, or 


otherwise made known." 


M 638 writes: "Consumers are naturally 
interested in the 'color permanence! of fabrics, 


but I doubt if they can interpret the meaning 
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of a 48 hour or 60 hour fadometer test. The 
manufacturer of clothing should be well in- 
formed concerning these matters and be able to 
use his judgment as to whether or not a fabric 


is satisfactory for the purpose intended." 


D. HOW TO CARE FOR IT 


Instructions for washing C 2450 writes: "'Instructions for washing, 
or cleaning, for ironing, 

for spot removal etc. would be very useful on labels for woven 
Line 17 


piece goods. Most New York stores, even on mail 
order, su ply customers with printed instruc- 
tions. I may have to ask for them but they are 
readily forthcoming." C 30 states that 
tinstructions" are most essential "if acetate 

is present in the fabric ani not specifically 


mentioned as such." 


EB. RECOMMENDED USES 


C 34 comments, "I think the recommended 
’ PA ei Sa ais es EL 


uses of the goods (sports, lingerie, curtains, 


etc.) might well be indicated on labels." 


M 583 holds that the space on a label would 


Name and address 


Line 19 
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be inadequate for satisfactorily stating the 


recommended uses. 


F. SPONSOR 


M 645 writes: ‘We are of the opinion that 
the consumer's greatest protection is to buy a 
garment which bears the name of a manufacturer 
of products of superior quality, one known for 


his integrity." 


GENERAL COMMENTS 


© 33 comments: "In the schedule for 
woven piece goods, items that would be very use- 
ful on labels are listed. However, these items 
ought to be expressed in terms that everyone can 
understand." 
C 463 states: "We thoroughly believe 
that textile and clothing labels should con- 


tain complete information about the goods. May 


we express the hope that something will come from 


your study? If consumers knew better what they 
need to learn to be more intelligent buyers, far 


more of them would be asking for the descriptive 


+ 


L a6! 4 


doetIe contemplated by your schedule for woven 
plece goods. Comments made at a conswner educa- 
tional exhibit, which we put on last month, in- 
dicated bia ° serious problem is presented by 
the fact that consumers do not know how ignorant 
they are, and how little they are protected 
against certain malpractices." 

M 636 writes: "We would like to mention 
a few aspects of the movement in behalf of 
informative labeling. In going over the items 
in the schedule for woven piece goods, it ap- 
— to us that many of them would be confus- 
ing to the consumer, and of no interest because 
they ere purely technical. It should be assumed 
that a piece of fabric has at least normal qual- 
ificetions tb be saleable. 

"We assure you that we are very definite- 
ly in favor of labeling, if it is done properly. 
We have already notified you that we have 
started a labeling campaign. 

"We sincerely hope that when the practice 
of labeling finally becomes more generally 
adopted, or the exact details are decided upon, 
it will reflect utmost intelligence and can be 
applicable, with fairness, to all the types of 


fabrics involved." 


ME al? 4 


M 645 comments: "From merchandising, 
selling, end:manufacturing standpoints, we ar- 
rive at the conclusion that it is well nigh 
impossible to conduct a business such as ours 
‘and provide the descriptive information you pro- 
pose. We do not believe the consumer would be 
benefited by having stated, on any garment 
label, the details pertaining to many of the 
items in your schedule for woven piece goods. 

"Most milis make a large variety of 
fabrics, not just a few. In respect to 'quality,! 
'fiber content,! 'weight,' 'construction,! and 
every other conceivable characteristic, it would 
be impossible to satisfactorily supply the de- 
scriptive details for all fabrics. It could” 
not be done in such manner that the information 
from the mill (if available) would really go 
through to the garment manufacturer, from the 
garment mamfacturer to retailer, and from the 
retailer to consumer. 

"The problem appears to us to be wholly 
insolvable by the methods suggested by your 
schedule. We have answered in a thoroughly 
frank manner, and hope you realize that we are 


offering our comments in a cooperative manner." 
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M 597 says: "My personal opinion is 
that the proper information on a label for woven 
piece goods is: (1) name of fabric, (2) fiber 
content of the two predominant yarns only, 

(3) instructions for washing or dryclesning, and 
‘ironing, and (4) a guarantee that the fabric has 
been tested in a leading testing laboratory. I 
believe the inclusion of additional items would 
tend to confuse the public as well as sales 
clerks." 

M 594 writes: "Apropos of your schedule 
for woven piece goods, a number of points should 
be made clear about fabrics but we do not con- 
sider that a lot of detail is advisable on one 
label. For instance, 'Guaranteed fast colors! 
should cover but four items: 'to sunlight,'! 
tto washing and/or drycleaning,' 'to crocking,! 
'to perspiration.' 

"Tests for strength are important only 
for particular fabrics. Linens generally com- 
pare favorably with other textiles in such 
tests. This observation may not apply to cer- 
tain synthetic fabrics where the strength can be 
too low. Possibly a standard of strength should 


be set." 
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M621 comments: "The writer believes 
thet the disappointinz response from our indus- 
try, mentioned in your follow-up letter, is due 
to your schedule. jie don't think the entries 
for the respective items cen be intelligently 
made. The writer has becn in the business well 
over thirty years end he is perfectly frank in 
admitting that he doesn't know how to answer 
the questions you ask. 

"Wwe manufacture oll kinds of fabrics. 
Some are made of 100 percent virgin wool, others 
have a percentage of shoddy, and still others 
have verying percentages of rayon. The differ- 
ent blends that we use are determined definitely 
by price. If our customer wents a fabric and 
will pay a price which will permit us to use 
virgin wool (which is very rarely the case), we 
are more than elad to meke it. 

"Due to the fact that retailers still in- 
sist upon set prices, they buy the best fabric 
obtainable conforming: therewith. or this rea= 
son, a great many timos they are forced to 
handle inferior fabrics. 

. The: way we make our fabrics is dictated 
by the price ready-to-wear buyers are willing to 


pay for garments." 


20 


M 620.advises: ‘"The reason you have not 
received satisfactory replies from the linen 
industry is that we are weiting to-express our 
opinion until after a 'fair trade conference! 
is held in New York this month. Experts from 
the Fedoral Trade Commission will attend snd we 

shall work out together rules that can be en- 
forced. 

"The Linen Trade Association will adopt 


a trade-marked seel for each branch of our in- 
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dustry, ta be used only by those me 
conform to the rules set un." 

M 623 says: "It is extremely difficult 
to judge the significance of the differcnt items 
you list for woven piece goods. In sur opinion, 
the best information to put on a label would be 
the contents of the material (pure silk, rayon, 
rayon and acetate rayon, rayon and silk) and 
washing directions. We feel that to give -ny 
other information vould be practically useless 
as no two pieces of merchandise are the same." 

M562 states; "We consider: everything 
on our own label for woven piece goods inter- 
esting to the consumer. Our label is in terms 

hat can be understood; it presents the same 


type of information that you propose. 
JP ¥ t 
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"To incorporate too many technical details 
would cause confusion, however; that would be 
carrying labeling to a point beyond the ordinary 
consumer!s comprehension, thus making it value- 


less." 
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Check List suggested as basis for Informative Labels on 


1o, WOMEN’S HOSIERY 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 2. This check list is being submitted to consumers, retailers and manue 
included on a merchandise label. Will you please indicate in the facturers. Please check here whether you are answering as 
right-hand column the order of importance to you of the items O) consumer; (J retailer; (] manufacturer. 
suggested, i.e.: use “a” to indicate most important items; “‘b” for 8. Add any comments you may care to make or additional information 
less important but desirable items; ‘“‘c’ for undesirable or unneces- you would like on the label on the reverse of this sheet. 
sary items; and “d” for items which must await agreement on 4. When finished, please sign and return this check list to the Con- 
standard test. sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


DATA SUGGESTED FOR INCLUSION ON LABELS 


T IT IS MADE OF (Composition) 
Fiber content (1): 


Dh gis oS Ee eR ee |. 2 Svetehel ers ove revave.le alle 'eval Sina s/c fet ieee eee ee 

a err Oe ee Ons EME Matec ba cm sien cee Wee oop atl it eeeeeeneeiaes eee 

B. Sh RE > A Se NR hI AR erg eS eR a ae aie fee el 
HOW IT IS MADE (Construction) 

Soi. [Oye ole ei atl See el TT I ir eRe oO aN Re fg alent Seco 

EA es Ces ene oes ERAS CRISIS Gs wih se Sve Sree gain bie ole.e ale 819) |Meecemenieaenperenteeanenedoe 


5 

Come Pete twats (4) ee er ree, Sarre Su Oe ywane ssa anes dau ow Feu « 
WE RSIS a Ey Pi ha A al SS SA a Gia, on ee 
SRA VC ee a ce Se Sy Gee rie een ee 
Roms Sei gy essess OA oy) ce eg) ae ae On ae wale Sa A eae a Per 
Pmrniivashionedmrmcircular kiitee = <i t ets ack aos nee irae ares kas cca cetne 
eLeESTneial rity CUmatructione( S) tose ee a reek ane hese kota wed bends cede todews 
em ner tal eiiphedet oy ee ee Fe Re Oc cas ie aaa cla dtes oad de conee 
MeaMaLY ies t wet A 0) | tee ee ne ee i ha cots WAU rae ety gD Ee 


C. 

WHAT IT WILL DO (Performance) 

Color Permanence (11): 
14 To WCE eco eee le Se ee ee ee er 8G BU HIG COCERIO GOGO GOI 
Pom opera ration es canes th ules se Mba obs news hee eG es eats 


D. 
HOW TO CARE FOR IT 
16 Instructions for SpA LE AS PAT ELYAND LA TUAP PE rte Se) merece ee ee ee 
® 


RECOMMENDED USES 
17 Suitability (street, sports, or evening wear) 
F, 


SPONSOR 
18 Name and address............. Siete aietetets Mieiaeintv. eles este setaeals e Se alaretcte sia eirmerctels sateen eet ee 
EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 
(1) Designate in percentage by weight the fiber or fibers present in (4) If silk, either 8 thread, 4 thread, 7 thread, etc.; if rayon, give 
body, i.e., cotton, rayon, silk or wool. Specify also other yarns denier of yarn. 
used in welt and foot. . (5) State number of turns per inch. 
(2) a standard eis oe deat at am 30 teehee ier) a ene of (6) Whether 89, 42, 45, 48 gauge, etc. 
i F i *”” or “long” hosiery, there is a 
pa Liaise Beciea this, The havens fidished length” pele be given (7) If knit on “ringless machines”, the label should carry this fact. 
in inches. Since the length and foot size are stamped on each “ ” « ° 
individual pair, imprinted on the price tag or on the box, it is (8) ue A ied pppoe or “run proof” construction, the fact should 


believed that this inf ation may well be omitted from the label. 
7 ; siieaahal =f (9) If stockings are claimed to be splash resistant or spot resistant, 


(8) Whether “A”, Ages Fe Sobeendary ee for ir ecagi a tak Boe it should be stated whether this finish is effective after washing. 
appearance, and whether irregulars and/or seconds or thir n r A 
accordance with “Standards of Construction and Inspection for (10) Service, semi-service, ete. 
Ladies’ Full Fashioned Hosiery” issued by the National Association (11) See Federal Specifications for Textiles; Test Methods, CCC-T-191. 
of Hosiery Manufacturers. If rayon, whether “A”, “B” or “‘Sub- 
standard” for needles, courses, and fashioning, and if irregulars (12) Brief instructions covering washing, drying, and general precau- 
and/or seconds or thirds. tions to insure longer life. 
a ee 
PO RUN en cre ain co penncindianninaivnnenens PA AGT OSS. eco serene cr res acs eaewov sb acc eater a coke Sen ene 
Firm, Organization or ASSOCIAtION..................01.--s---ecee-eceseceeseneseeeseseqeeneeesacoeenanesseseneseaneersnsecsoes nenenssasceatasneessssanensnensasesnsessnnseneasnsaeanenaeens = 


When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1938, Consumer-Retailer Relations Council 
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Table 20 — Women's hosiery: Items desirable for labels 


(Based on’ roports’ fron 231 consumers, 103 retailers, and 16 manufacturers ) 
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Items voted as desir= 
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What it is made of 


Fiber content: 
Leg 
Welt 
Foot 
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How it is made 
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Size _ 

Grade 

Number of threads 

Twist 

Gauge 

Ringless | Pee 

Full fashioned or 
circular knit 

Special knit 
construction | 

Special finishes 

Weight 7 
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What it will do 


Color permanence:. 
To washing 
To perspiration 
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How to care for it 
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Suitability (streets, 
sports, or evening 
wear) 
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Sponsor 


Name and address 
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1/ "x" indicates item for which combined "all 
or more of the total, 
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and "b" votes equal 51 percent 
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Table 21 —- Women's hosiery (continued) 
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Fiber content: 
Tez, Welt, Foot 
Lines 1, 2, and 3 
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10. WOMEN'S HOSIERY 


WHAT IT IS MADE OF (COMPOSITION) 


M 641 states: "We feel that the kind of 
fiber used in the leg of hosiery should be 
indicated by a statement such as 'Pure Japanese 
Silk,' etc." M 592 comments: "We believe 
vercentages of 'fiber content! are of no interest 
unless the hose contains wool. A purchaser 
should be informed, however, if.the fiber is 
Sli silk all gotton, or all rayon: also 32 
hose has rayon top, silk plated foot, lisle 


foot, etc." 


M 644 writes: "The 'fiber content! of our 
stockings need not be stated because they are made 
of silk throughout, with the exception of a few 
styles which howe plated feet. The use of cotton 


plating in the feet is invariably stressed over thc 


Size 
Line 4 
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counter and in advertising, as a sales point in 


connection with the feature of wearing quality. 


"A concerted effort should be made for the 
universal marking of (1) all goods having combina~ 
tion yarns, such as silk-rayon, and (2) goods in 
shich similarity of aovearance of two fibers may 
be used as a basis of deception. When a stocking 
has a pure silk leg and a rayon welt, for example, 


that fact ought to be stated." 


Composition-~General 


M 541 explains; "We have not registered 
our opinion concerning what it is made of 
(composition), inasmuch as it is our understanding 
that this whole matter is now under consideration 
by the Industry and by the Federal Trade Commis 


Sion. A ruling is awaited." 


HOW IT IS MADE (CONSTRUCTION) 


C 30 comments, "The lensth of the stocking 


and the foot size should be stated on a label, 


particularly the length." C 373 writes, "®Length! 


Grade 
Line 3 
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should be included as an item on any type of 
label recommended. Similar statements are made 


by C 256, C 234, C 1049, C 1066, C 1305, and F 526 


R 862 considers the "length" essential 
information. R 354 remarks that "size" of foot 


is not stamped on stockings at present. 


M 592 comments: "Hosiery can be sold as 
tlong' or 'short.! Any further detail regarding 
length, if placed on a label, could be of little 
1elp to the purchaser; elasticity and fullness 
are far more important." M 644 says, "We 
specify the 'size' of the hosiery on a ticket 
attached to cach pair." M 541 states: ‘We 
are of the opinion that the 'size' would be 
undesirable and unnecessary on labels. It is 


already given on the stocking or on the box." 


C 76 remarks, "I believe that grading or 
rating would be very helpful to a person buying 
stockings, if it were woll understood." 

R 354 states that information concerning 
"srade" should be supplied, provided there is 


complete coroliance, "through some sort of control 


‘with the standards adopted. R 827 is of the 


opinion that when hose are not of first quality 


Number of threads 
- Line 6 ; 
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the "zrade" should be specified. 


M 641 proposes grading from the standpoint 


.of quality, thus: "First quality," "Irregulars," 


etc. M 644 writes: "On our branded goods we 

give no information regarding 'grade,! for the 
simple reascn that our brand name is ample 
assurance of first quality. All of our irregulars 
are sold as such; each stocking is stamped 
'Irregular.! Similarly, we stamp seconds as 
tSeconds.'" M 541 comments, "As to 'grade,! 

we are in favor of designating each stocking 
'Irreculars,! 'Seconds,' or 'Thirds! where these 


terms apply." 


R 827 states, "Customers buy hosiery by 
appearance rather than by ascertaining the exact 
‘number of threads.'" 

M 644 writes: “Our 2— and 3thread hosiery 
are stamped as such. Our 4-thread hosiery is 


stamped 'Utility-Sheer,! and service weights (at 


-vresent we make two 7-thread styles) are desig+ 


nated by 'Service Weight.'" M 592 remarks, 
"Since different varieties of silk are used in 
manufacturing hosiery, we think the terms 'ultra- 
sheer,' 'sheer,!' 'semi~service,! or 'heavy—ser-— 


vice! are satisfactory descriptive terms." 


Twist 
Line 7 


Gauze 
Line & 


Rinzless 
Line 9 


Full-fashioned or 
circular knit 
Line 10 
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C 147 says, "The label might show the 
'dezrce of Me tincsal tt 

R 827 and R 907 suggest stamping stockings 
to show whether or not they are of "genuine crepe.! 

M 644 comments, "We believe it would be 
confusing to the consumer if the term 'twist! 


were included on the labels for women's hosiery." 


R 354 contends thet "gauge" would be too 
technical for general accevtance as a labeling 
teria. 

M states: "Qur zcods annear on the 
market without any designation of 'gauge.! We 


believe this term would confuse consumers." 


R &27 is of the oninion that the word 
"ringless" should be stammed on hosiery that is 
knit on a "ringless machine." 

M 644 writes, "The stockines we manufacture 
bear these designations: ‘'Three Carrier Ringless, ' 
Pratent. Nes seas ;'License Now :,'! “Mogg 
comments, "According to accepted custom, a stock 


ing with rings in it is not of 'A' grade," 


C 452 advises: "Your schedule makes no 


mention of seams on full-fashioned hose; many 


Special knit 
construction 
ine i, : 


Special finishes 


Line 12 
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women comlain that the stitching wears out, even 
though the material itself remains verfect. This 
has been.my personal emerience also." C 30 
comments that designation of hose as "full- 
fashioned" or "circular knit" would ordinarily 
be superfluous. 

M 644 writes: "The stockings made by us 
are full-fashioned and of silk. We feel that our 
mrice scales adequately identify our goods as 


such," 


R 827 believes inclusion of "special knit 
construction," as an item on the labels for 
women's hosiery, should be optional with the 
manufacturer. 

M 644 comments: "We usually state if the 
hose are of 'snecial Imit construction.! For 
instance, we use the term 'crepe! to distinguish 
goods of that descrintion from the rest of our 
line, thus indicating to the consumer that such 


goods, thourh commanding a slightly higher price, 


are a superior »roduct," 


C 250 asserts that "special finishes" 


have not proved very satisfactory thus far. 


. Weight 
Line 13 
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R 827 believes "special finishes" might be 
referred to on lnbels but at the discretion of 
the menufacturer. 

M 644 states: ‘le use a water repellent 
finish on the stockings we manufacture, which 
probably washes out after one or two leunderings. 
We do not foature the mttor of 'finish' in any 


manner whatsoever." 


CG 30 comments, "No »rovision for giving 
Iwolght' need be made on the Inbels for women's 
hosiery so long as these labels contain all the 
other items you list under the heading construc~ . 
tion." C¢ 455 considers "weight" en essential 
item “only if the ‘number of threads! is also 
steted." C19 asks, however, "If we know 
about the threads why bother about the 'weight'?" 
C 413 telioves vurchasers usually would be more 
interestcd in lmowins the "number of threads," 
rather than the "weizht." 

M 644 writes, "In regard to 'weizht,! we 
designate our goods as 'Service,! 'Utility Sheer! 
(4-thread), "Afternoon Sheer! (34thraad), and 


'Dress—Up-Sheer! (2—thread)," 


C. WHAT IT WILL DO (PERFORMANCE) 


% 


Color nermanence: C 204 maintains that women's hosiery should 
To washing 
Tine 14 


OR 
@ 


so made that the color will not fade. 

R 858 says, "For iridescent hosiery, 
purchasers ought to be told about ‘color 
permanence to washing." 

M 585 contenis that although care in 
washing can help to preserve the color, definite 
assurance to thet effect cannot be given. 

To verspiration R 879 thinks the item "color permanence to 
Line 15 
perspiration" should be included on the labels for 
hosiery othor than silk. 

M 585 writes: "Retention of color in 
hosiery depends greatly on the individual wearer. 
Why, on a label, promise something that would not 


always materialize?" 


General | | C 285 declares, "The manufacture of any 
hose, not having a very high grede 'color 
nermanence,' is an uneconomic practice." 

R 879 reports: ‘"Fastness of color in silk 
hose is taken for granted by our customers. Yor ~- 
hose made of fibers other than silk, fastness is, 
howevor, a selling point." R 827 states: 


N'Hosie is so fragile that it seems impracticable 
c> 1 
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to give customers definite guarantees. No two 
customers suh ject hosiery to the same treatment." 
M 644 says: "In connection with our 
hesiery, we do net have occasion to refer to 
‘color perumnence.' Colors are fairly fast in 
all stockings consumers having no trouble on this 


aire 


score. We can't remember ever receiving complaints 


about colors washing out, with the exception of 


year, These stockings (iridescent shades), by 
their very nature, are not fast to either light 
or washing." 

Me wrap each nair of e-thread stockings 
aroun a 'stuffer,'! on which is printed the 


warning that they will not wear well." 


Porformanco——Gene ral 


C 58 and C 454 believe that in the schedule 
too little consideration is ziven to nerformance. 
C 58 proposes three additional items, "abrasion in 
feet," "catching and culling in body," and 
"spotting with water." C 454 proposes "resist— 


ance to abrasion in heel ere," 


M 592 comments: "The lasting qualitics of 
stockings are governed a great deal by laundering 
methods, As forthe effects of perspiration, 
chemical tests show that they would be so differ- 
ent for one wearer as compared with enother that 
‘the manufacturer could not afford to make un- 


qualified claims." 


D. HOV.TO CARE FOR IT 


Instructions for washing, C 30 writes, "The labels for women's 
handling, etc. 
Line 14 hosiery need not contain ‘instructions for 


washing, handling, etc.,' provided they show the 
essential facts vertaining to all the other items 
you list." C 76 says, "Brands of soap ought not 
be recomended; otherwise I am in favor of inform 
ing ourchasers how satisfactory service can best 
be secured." 

R 858 regards “instructions for washing" 
as absolutely essential, especially when selling 
"iridescents." 

M 541 advises: "In our opinion, 'instruc- 
tions for washing, handling, etc.,! ordinarily 


could not be provided for stockings unless by 
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means of labels, However, lebels would be un- 
desirable, ‘Instructions! really could be given 
only by means of a spocinl insert, In »ractice, 
this insert would damaze stockings of very fine 
construction: thorefore, we cdo not recomnend 
its use." 

M 644 states: ‘We do not give 'washing 
instructions! at the present time, though we did 
so for many years. These instructions are now 
being supslied by menutacturers of soap flakes, 
Our hosiery, being of pure silk requires no 
svecial treatment. We feel that the average 
yurchaser knows hot to take prover care of it. 

M 592 Geciares that "Yinstructions for 
washing" should always be provided at tim of 
sale» 

M627 coments: “Washing instructions! 
nerhaps ought to be given, tt it does seem that 
the ats of women have already been taught in 
many ways how to take care of hosicry. ‘We also 
doubt thet information of this nature is important 
enough to be provided with every pair of hosc," 
M 585 asks, "Do you suppose 99 percent of the 
yurchasers of stockings really know hov to wash 


177 


them correctly, yet don't do so?" 
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BE. RECOMMENDED USES 


Suitability C 463 holds that there would be no need 
(street, sports, 
or evening weer) for specifyint "suitability," if the weight of the ~ 


hose were given. C 250 remarks, "The purchaser 
should consider very carefully the intended use of 
the hose (street, sports, evening wear) and make 
sure they are adapted to that use." CO 204 declares 
that the manufacturer's statement regarding 
"suitability" should not be accepted too im- 
plicitly. C 76 says, "There is no reason for 
including 'suitability' on a label if the ' thread 
count! is given." 

R 908 recommends a classification of 
hosicry, based on use, as follows: "2-thread for 
evening, 3-thread for afternoon, A-thread for 
business, and 7-throead for sport." R 827 states 
that it is impracticable to label stockings as 
suitable for street wear, sports wear, etc. 

M 585 asks, "Do you think our customers 
are so unintelligent that they mast be told thothane 
hosiery is to be used for street wear or some 
other purpose?" M 644 comments, "As to the 
‘suitability! of hose, in the minds of consumers 


the terms tutility sheer,' ‘afternoon sheer, ' 


Nanne and address 


Line L&- 
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'dress-un sheer,' and ‘service weight! have 


become associated with snecific uses." 


F, . SPONSOR 


R 354 reports that tho brand of hosiery, 
sold in his store, is stamped on each pair. R 8&7 
says, "The retailer is regarded the sponsor in 
every case." 

M 644 writes: "The stockings made by us 
bear our brand name. Our corporate name amears 
neither in advertisements that are distributed 
through dealers nor in printed material that is 


occasionally enclosed in the stockings." 


GENERAL COMMENTS 


C 1302 regards the exoression "yarns per 
inch" as "too technical for labeling purnoses." 

C 223 says: "The wearing quality of a pair 
of hose apparently devenis to some extent on how 
much time has elapsed since the date of manufac- 
ture. JI think that date should be stated ona 


label." 


R 895 comments: "Of all the schedules you 
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sent, only the one for women's hosiery is of 
interest to mo. That schodule has beon filled 6ut 
by our hosiery buy2r. You will observe she does 

not favor the use of any of the labeling items 

you. list." r 

Li 541 believes "the attachment of labels is 
unnecessary, since the practice cf stampins useful 
information, directly on the stockings themselves, 
will evertuelly become more general." 

M 586 states: "A little kmowlecge is worse 
than nome. Ict us not £o overboard by sion lying 
so much inforumticn es to cause confusion. Women 
are usually not mechanically minced." 

M 644 writes: "In our judgment, any 
acdition to the information now stampec on 
women's hosiery woulc confuse purcmsers. Tie 
names of nationally advertised brandis on hesiery 
afford adequate indication of good quality. 
Purchasers have learned to rely on brands which 
have become well established. On the other hand, 
with the knowledze and consent of some retailers, 
much untruthfully stamned merchandise reaches 
purchasers. 

"In the final anelysis, the problem of 


bringing about improvement in the labeling of 
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women's hosiery is not so much one of viving 
more information as it is of siving true 
informa tion, ". 

M 641 comments: "This firm is entirely in 
accord with what you are trying to do. We would 
suggest, however, that instead of the word ‘label, ! 
as used in your schedule, 'transfer' or 'mrk! 
would be riore appropriate. Moreover, we do not 
feel that lebels on hosiery boxes are suitable 
for conveying desirable descrintive informtion. 
These boxes seldom reach the ultimte vourchssers, 

"ie believe you have missed a good oppor- 
tunity to insist that all women's hosiery that is 
not of first quality should be so designated. 
Thus, on each nair of stockings, or on cach 
stocking, the descrintion 'irregulars,! ‘seconds, ! 
or 'thirds' should appear. 

"The National Association of Hosiery 
Manufacturers has designed transfers for showing 
this needed inforration, and has endeavored to 
persuade the hosiery industry as a whole to adopt 
their use. We regret to find tht there are some 
unscrupulous manufacturers of women's hosiery who 
will not cooperate in this matter. There is only 


one way to compel than; that is, by having the 


aa 


rotailers, jobbers, and chain stores refuse to 
purchase hosecry of any quality from menufacturers 
who do not stamo their merchandise as ‘irregulars,' 
meen d or 'thirds.'!" 

M 627 advises: ‘We have refrained from 
filling out the schcdule for women's hosiery 
pecause, in our opinion, the jtoms listed have 
little bearing on branded hos icry. For 3-thread, 
branded merchandise, we bellcve the purchaser 
needs to be told only the tsize! md possibly 
the ‘thread weight.! At the nresent time the 
tsize! is given on each pair of hosiery we manu- 
facture, together with our brand name." 

"In our 2- and 3-thread stockings we do 
olace an insert, on yvhnich vurchasers are advised 
that the hosiery is extremely sheer and should 
receive careful handling. 

We believe that a brand of hosiery, which 
has been advertised for a zreat many years, is 


acceosted by the purchaser as represent ing good | 


quality. In choosing such recognized hosiery, the — 


murchaser does not worry varticularly about its 
technical construction. If stockings are 
unbranded, or are of a brand unadvertised for 4 


no Se at Shae: M . 
lone period of years, some question as to the 
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construction may arise in the surahaser's mind. 
But it is doubtful, even in that case, if any 
useful nurpose would be served by supplying the 
details." 

M 624 writes: "ico feel tht the progrces- 
Sive manufacturer of women's hosiery will wolcome 
tie activity of the National Retail Dry Goois 
Association in tho move to weed out cheaters in 
the industry. Unethical methods of merchandis~ 
ing can bo eliminated only when merchants rate 
mills, converters, and distributors according 
to past records. 

"Tf there were no market for uns tamed 
lirregulars,' ami other unstamped hosiery not tf 
first quality, that may be curchased by some mer~ 
chants, solely to give them an 'advantage! ovor 
their competitors, isanufacturers would very 
quickly assont to tho idea of selling merchandise 
for what it really is. 

"Wo know there are many manufacturers of 
woren's liosiery who are driven to tho adoption of 
certain policies that are not in keeping with 
their consciences. They change their methods when 


they see some unscrupulous manufacturers become 


wealthy while they struggle for oxistence. Self- 


preservation is still 'the first law of nature,? 
The buyer can give little cncouragfement to the 
honest manufacturer by denling on an equal basis 
with this manufacturer anuthe one whose outa 
tion ‘en not vory soo. 

"The consumer deals with the merchant, If 
the merchant will adont a strict policy in adver- 
tising, the unscrusulous manufacturer will be 


oblised to sither mend his ways or get out of 


f / 3 . 3 . . 
M 642 advises: We are in accord with the 


iuca of develoning some scheme of labeling for 


the curnose of providing accurate information 


rerarding the construction of women's hosiery. 

This firm, as a monber of the National Associa- 
tion of Hosiery Manufscturers, believes you can 
sinmlify your task of obtaining a consensus of 

what is desired on labels. We sugsest that you 
ask the Sccretary of the Association to seek the 
opinions of the entire membership: further, that 


the Executive Cornmitteo of the Association confer 


4 


¥ 


sail kh iY + > -} Cc 
with you, after it has drawn up a condensed stato-, 


ment of its findings, 
"As a mattor of fact the Association has 


con Gevotine considerable time to the question 
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lebeling and would »robably have an answer al ready 
prepared for you." 

ii 643 states: “It is our opinion that an 
attompt to furnish the trade with the sort of 
information, contemmlated by your survey, would 
be vory poor nolicy. Wo are confident the manu- 
facturers would step into an cmdless chain of 


trouble. Wo could svocify the construction of 


woments hosicry, but I do not sco how we could, 
under any circumstances, make a statement as to 
its probable length of service. If we could stecr 
around those details of labeling, we think it would 
be wise to do so." 

ue 594 advises: "We feel that the labels for 
worren's hosiery, »nriced at one dollar and up, necd 
bear no inforrntion exceot that »ertaining to 


sponsor and recommended uses. ‘The furnishing of 


too many details would tond to cheapon @ manu- 


factured product in the eyes of the purchaser." 
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Check List suggested as basis for Informative Labels on 


un. SLIPS AND PETTICOATS 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 2. This check list is being submitted to consumers, retailers and manu- 
included on a. merchandise label. Will you please indicate in the facturers. Please check here whether you are answering as 
right-hand column the order of importance to you of the items O) consumer; [] retailer; [] manufacturer. 
suggested, i.e.: use “a” to indicate most important items; “b” for 8. Add any comments you may care to make or additional information 
less important but desirable items; ‘‘c’” for undesirable or unneces- you would like on the label on the reverse of this sheet. 
sary items; and “d” for items which must await agreement on 4. When finished, please sign and return this check list to the Con- 
standard test. sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Record your vote by 
letter after each item, 
using code given in in- 
struction 1. 


DATA SUGGESTED FOR INCLUSION ON LABELS 


A. 

WHAT IT IS MADE OF (Composition) 
1 Name of Fabric (1) 
2 Fiber content (2) 


eterna Derainch ewaArpwise. 02 oO is fillivicrwise each oe wo aaa 
4 Weight______———————S nce per SUUATS VAT «Kasay e's WOs a '< easiest ws dees bed ont 
Mey cightine or sizing (8) Ge. Bak 3 ae Bien TER Kiahal te, She 
B 
HOw IT IS MADE (Construction) 
SRS) IES SOMA Enc SUII SiVSs 5i E a ae I kN aie a 
7 Cut of eRe a TGs) oth le he jeadd Deed OL bed a SA leew lf pe OE er Ee ea Shere asi clsclars Beir 
EES PAD TAS eG Pr a WEE ISS al iS HM ER CAE Nr i a 
SRN OERIMETANINACT ) See tee eee ne ee clghR aie ne A ee Seen he mee Be Abe 
ely palnt magmatic: 2 i tel Ek oe sits eRe ae See sees ered Leese nae deine Per 
e 
WHAT IT WILL DO (Performance) 
ll Breaking strength (grab method): ............. Seterettlstclers siete ouckevavciarerevee es 54 BAR ep 
Warpwise, not less than__________Ibs.; fillingwise, not less than________lIbs. 
12 Resistance to yarn slippage at seams S) eee me te ee Ee ST OUN AS cc cielo cones Sissies Fie alors I A he Mi 
Shrinkage (9) 
L3twWarowise, not morethane es ey eee eer Ger 2 Se aa 
14 Fillingwise, not more than. SSSSSSSCiHi Chg ee ane i 
Color permanence (10): 
Be OG OE AUT cue Oe Ae 2 EP ea as aie ee a a nel ss eters arte g:eheraiore weichetviecsl« : 
SUS TNE Teoh re as ide cules us cs ede nee cae 3 BOE [pets a ANT Ha 
D. 


HOW .TO CARE FOR IT 
17 Special laundering instructions 


F. 
SPONSOR 
ES Nannie ANdrAUarese. 2s s'ci6d ps ss disie's «e's ae + > ROOK Behar Moree eR recent LEED 
EXPLANATORY NOTES 
(To assist manufacturers and retailers in preparing labels based on the above information) 
(1) Example: rayon satin, silk crepe, silk taffeta. (7) Give type and number of stitches per inch and any special features 


in workmanship of advantage to th ; also t; f 5 
(2) State fibers present and percentage of each by weight. Are oad porvambrmed teas pels! fF oo 


zl (8) The number of pounds required to produce 14-inch slippage ox the 
(3) er Reape erate rape ona I ag eee ee ene yarns at the seam when tested according to Commercial Standard 


CS 69-86 W. 
Trade Practice Conference, Silk Weighting, 1932). Sele meee 1S ae Pe tere Fabrics; Testing and Reporting, Natitnal 


(4) Bust and length of slips; waist and length of petticoats. (9) State amount of residual shrinkage to be expected when tested in 


(5) State whether true bias or straight cut. If partial bias, so state. accordance with Commercial Standard CS 59-36. 
explain, special features of advantage to consumer. (10) State color permanence to washing and to perspiration when tested 


(6) State whether silk or cotton thread is used, and ply. in accordance with Commercial Standard CS 59-386. 
Fe ioc oeodememschavecnecehenenseopans AOTC SS oe abicce coctte Sack ene ees Pa cn batponteasane: See ee 
eae PAINE ROCHE GAOT geo Soccer nec enn ncomasadprnsnnindensontanenbensdayesccasepevnenenacsivenssebunens sherestnnsedsensevbenasqasnqenbaompsvesnendusntantanesaerchtsieth 


When you have voted, please sign and returm this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1938, Consumer-Retailer Relations Council 
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Table 22 - Sli 


(Based on reports from 430 consumers, 91 retailcors, and 6 manufacturers) 
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To washing - x ; x : a os x 
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How to care for it : : : 2 
Bi Ae MS SOE RS 
Special laundering : : : si 
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Sponsor . : : et 
Neme and address $ Xx : : :3 
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11. SLIPS AND PETTICOATS 


Ae WHAT IT IS MADE OF (COMPOSITION) 


Weighting or sizing C 76 says, "Labels for slips or 
tne 5 . 


petticoats should contain some reference to 
the 'kind of sizingt used." C 150 gomments, 
"If a slip or petticoat is ‘weighted,’ it is 
desirable to know when the fabric was made," 

R 906 suggests thet customers be informed 
whenever slips or petticoats are "weighted," but 
thinks "percent of weighting" would be of little 


intereste 


Comoosition--Gener al 


CG 253 and C 58 would like to receive 
information about the material and type of 


straps, when buying slivs. 


Cut of garment 
Line 7 


Thread used 
Line 8 


~ 150 - 


HOW IT IS MADE (CONSTRUCTION) 


C 30 advises: "The method of designating 
"size! on the present labels for slips and petti- 
coats is unsatisfactory, as it is not based on 
actual body measurements. To understand what I 
have in mind, I refer you to the recent study of 
body measurements, made by the U. S. Bureau of 
Home Economics, for the purpose of developing 
standards for sizes of children's garments and 
for patterns of children's garments, I wish 
this study could be extended to include the 
measurements of adults," 

R 1243 contends thet "size of bust" 
should be given for slips, and "size of waist" 


for petticoats, 


C 33 says: "A slip fits if it is cut on 
a true bias. The purchaser ought to be 
apprised whether the material is cut on a true 
bias, partial Dias, or is cut straight." C6 454 
explains: "If the bias is low, the slip is 
likely to give unsatisfactory service, It may 


stretch in wearing," 


C 250 declares: "The lobels for slips 


Type of seams 
Line 10 


~ 151 - 


should, by all means, state whether the thread 
is silk or cotton. Something also might be 
gaid about the size of the thread." 

C 204 suggests that the labels for 


slips or petticoats show whether or not the 


seams are "slip-proof." © 256 thinks that, 


when buying a slip, the purchaser should be 
advised of the method of fastening the shoulder 
Strapse 0 452 doubts that the term "workmanship" 
is correctly used in the schedule for slips 
and petticoats, holding that it could apply 
more properly to a garment as a whole. 

M 1225 believes that references to the 
workmanship" of slips and petticoats should 
be confined to special features, as, for 


example, a perticular type of stitch or seam. 


CG 99 inquires: "Would it be neccessary 
for the labels to include both 'type of seams! 
and 'resistence to yarn slippage at seams'? 
Would not tresistance to yarn slippage at 


scems' be adequate?" 


ered method 
Line 11 


shrinkage: 
Warowise and 
Fillingwise 
Lines 13 and 14 


General 


Ce 


a"152 - 


WHAT IT WILL DO (PERFORMANCE) 


0 452 writes: ‘The material, now used 
to a great extent in slips and petticoats, 
contains many threads lengthwise, few crosswises 
This explains the common occurrence of slitting. 
If the test results of 'breaking strength! were 
disclosed on the labels, such material probably 
would be used no longer," 

C 18 feels incompetent to interpret the 
meaning of "breaking strength" as a labeling 
item for either slips or petticoats, C 305 
contends that consumers are not educated to 
evaluate the results of the "breaking strength" 
tests. © 454 sugzests that the "breaking 
strength" of stitches, as well as of material, 


be shown on labels, 


R 756 comments: "Labels for slips and 
petticoats should contain some indication of 
probable 'shrinksge,! References to 'warpwise! 


and 'fillingwise!' would be unnecessary," 


R 352 reports thet o customer, on buying 
a Slip or petticoat, is likely to ask, "Will it 


shrink much ?" 


Loo. 


Color peraanence C 76 writes: "The tera 'color permanence,! 
To washing ; 
To perspiration as applied to slips and petticoats, embraces 


Lines 15 and 16 
more than your schedule implies. You ought to 


have listed the items-'to crocking' and 'to 
sunlight,' as well as 'to washing! and 'to 


perspiration.!" 


Performance-—-General 


C 256 believes that when buying a slip 
the purchaser ought to be told if the shoulder 
straps will last as long as the garment itself. 
C115 states: "I interpret perfor.izance, in the 
ease of slips or petticoats, to mean simply 
twearing quality.' Satisfactory use of a 
garment absolutely depends on the care given 
it by the individual." 

R 1281 regards all the items proposed 


under performance as essential on iabdels.. 


De HOW TO CARE FOR IT 


Special laundering C 30 states, "'Special laundering instruc~ 
instructions 
Line 17 tions! for slips and petticoats noed not be 


Lae 


supplied to purchasers, if the he ten 
most of the other items you list." 

R 352 comments, "When laundering 
instructions are furnished, our customers seem 


pleased." 


Fe. SPONSOR 


Name and address C 115 says, "Worthy articles always 
SOO ee _ 
Line 18 

bear the 'name ond adaress of sponsor,!" 


GENSRAL COMMENTS 


C 58, C220, end C 293 maintain that slips 
should be "shadow proof."= C 463 sugeests ren 
labels for slips or petticoets include the 
item "translucency," in addition to the other 


items listed in the schedule, 
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Check List suggested as basis for Informative Labels on 


12. WOMEN’S WASH DRESSES 


INSTRUCTIONS FOR FILLING OUT THIS CHECK LIST 


1. Below we submit a number of items of information which could be 
included on a merchandise label. Will you please indicate in the 
right-hand column the order of importance to you of the items 
suggested, i.e.: use “a” to indicate most important items; “‘b” for 
less important but desirable items; ‘‘c’’ for undesirable or unneces- 
sary items; and “d” for items which must await agreement on 
standard test. — 


2. This check list is being submitted to consumers, retailers and manu- 
facturers. Please check here whether you are answering as 
(J consumer; ( retailer; (] manufacturer. 


8. Add any comments you may care to make or additional information 
you would like on the label on the reverse of this sheet. 


4, When finished, please sign and return this check Ist to the Con- 


sumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Record your vote by 
‘ letter after item, 
using code given in in- 
struction 1. 


WHAT IT IS MADE OF (Composition) 


1 Fibers used in fabric, and per cent of each by weight —————_—___—______ 


Warpwise 


3 Weight____———SS ounces per square yard.... 
4 Welehtine orieizing tye ee es 
ss 5 Special finishes (2) 
@ 
HOW IT IS MADE (Construction) 
Size (in inches) 


9 Length__ 
C 10 Seams (3) 
WHAT IT WILL DO (Performance) 
Color permanence of fabric, trimming, etc., each, (4) : 
Mero eunieht et 8 ee 
12 To washing 
PBL o perspirn Or set ne Nad eee, 
Uu ‘Breaking strength of fabric (grab method) (5).......--+--- an 
Warpwise, not less than_________pounds; fillingwise, not less than 
15 Resistance to yarn slippage (6) 


eeoeeereereeereee eee 


POUNAS....cccereeecss 


16 Shrinkage (7) or stretchage (8):........-+-+-- eae ce cea cd A PWR re NO AB 
Warpwise, not more than—______-__-% 
D Fillingwise, not more than_____ % 
e@ 

HOW TO CARE FOR IT 

17 Washability: special and detailed instructions............ Gy er wars Rd iniatsheiain Wtainis''« whale Samar See 
SPONSOR 

18 Name and address....... er aida sisterlyn se Wee sae = hi are ey oe ba ag ; dterepa 


EXPLANATORY NOTES 


(To assist manufacturers and retailers in preparing labels based on the above information) 


(1) Give maximum per cent present. Will it wash out, or is it per- (6) The number of pounds required to produce 14-inch slippage of the 


manent? yarns at the seam, when tested according to Commercial Standard 
A CS 59-86. . 
2) Starchless, crease resistant, and other special finishes. Will these 
(2) last the life of the fabric, or only for 5 or 10 washings? (7) State whether or not the material has been preshrunk, and, if go, 


i um residual shrinkage. If shrinkage will 
(8) Stitches per inch; type of seams (bound, French, etc.). ip ane aac eg acer “a one direction than another, this fact 
(4) Give color permanence of the main fabric of the dress, also of its should be reported. Will the fabric keep its shape? 
trim, buttons, buckle, thread and finishing material. (8) Cereeinteheiea tend to +p te pn Egy a prngptect eee 
wi hould especially for dresses made of fabrics w: which women have 
ey bag een ype renters be hd Rhea ee ere iaeenoned little pa dtirdieg information should be given as to whether or not 
CS 59-36 Woven Dress Fabrics; Testing and Reporting, National the dress will stretch in length or width. Will the fabric keep 
Bureau of Standards its shape? 


Pee ee wet 


Firm, Organization or Association ..ics<ce-eeenteeccnecececesesenerentennenenenmnnamnnagranncaceessanssssen® orarocee ete a 
When you have voted, please sign and return this form to the Consumer-Retailer Relations Council, 8 West 40th Street, New York City. 


Copyright 1938, Consumer-Retailer Relations Council 
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Table 24 ~ Women's wash:dresses: Items desirable for labels 


ee ee 


(Rased or reports from 430 consumers, 91 retailers, and 8 manufacturers ) 


a pthc ee a pe eee “es elt rt 7 1 303 de 4 — 
toe h hae s:I[tems voted as desir 
; ' HP voted as ci agp Fol tiable 1/ by 51 percent 
a ato co ° 2) 4 4 
Ttem ;_by SF percent jonamere Of - ::dr mare of @onsumers 


C ota: sManufac—- :: and 51 pere:nt or 
nN me > TA iat Tet Ors : ; 
OP SUES G:, BORO AE 4 ners” eat Sy mone Of yaecat lore 


“Wheat it is mede of : ; ‘ of 
Fibers used in. fabric, : : : 33 
and percent of cach 3: : : :3 

by weight - : x ; x : x ats Xx 
Number of yarns -per ; : : ee 
inch : : : : ns 
Weight : x : 7 ae 
Weighting -or sizing : : : ov 


ral 


Special finishes 


oe ae 
~ 

20 6006 
ry 


How it is mede : * : 23 
Size: $ 2 : Si 
Bust : sc : x : x oo 


Waist 


bd 
a 
i i | 


Hips : x : ot : 
‘ Length : x : x : de 
seams : x : : & 
What it will do : : : 3 
Color permanence of : : $ a: 
fabric, trimming, : : ; a 
etCe, each: : : : a 

To sunlight : = : x ‘ x ss x 

To washing ° : x : x : x =e x 


< 
x 
a 
ra 


To perspiration 


. Breaking strength of 5 : : 24 
fabric ; : x { ‘ 2% 
Resistance to yern ; ‘ ; 4 
slipnage : oe : : +. 
Shrinknge or stretchage: x : x : x .: x 
How to care for it : ; : a 
Washability; special =: ¢ : 4 
end detailed : : ; s 
instructions : x : x ; x #3 <3 
Sponsor : : : a5 
Name and address : 4 : ; + 


"x" indicates item for which the combincd "ea" and "b" votes ecaual 51 
percent or more of the total, 
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WOMEN'S WASH DRESSES 


A, WHAT IT IS MADE OF (COMPOSITION) 


Fibers used:in fabric 


and percent of each 
by weight 
Line l 


Special finishes 
Line 5 


C 30 states that if a wash dress contains 
acetate rayon, the purchaser should be so 


advised. 


CG 250 comments: "*Special finishes! 
(starchless, crease resistant, etce), are 
generally unsatisfactory They are too easily 


removed in washing." 


Composition--General 


C 30 assorts that the material in buttons 
and belts, and in fabrics used for decorative 
purposes, should be specified; further, that 
a label should indicate the quality of thread 


usede ‘ 


“~ 160 + 


Be. HOW IT IS MADE (CONSTRUCTION) 


Size (in inches)? C 28 recommends that, in addition to 
Waist 
Line 7 "size of waist," "length of waist" be stated 


on labels. 


Length C 250 comments: "Most assuredly, the 
Line 9 
'leneth! ought to be specificd on labels. But 
‘it should corresvond to the height of the 
wearer, Recently I bought a dress, size 18, 


and found that dress too short, even though I 


had duly given my height (5 ft. 7 in.)." 


General / C’58 and C 73 sugsest inclusion of 
"lencth of slecve" on labels. C 463 regards 
both "size of sleeve" and "size of shoulders" 
as useful labeling items. C 298 declares, 

"Sizes of wash dresses should be standardized 
and labels stamped in accordance therewith," 

R 1259 believes the existing scheme of 
desigmating sizes of dresses (12, 145. 1G», abes) 
ls satisfactorye 

Seams . _ ©.2 suggests thet labels for women's 

Line 10 

; wash dresses include the items "depth of seams" 


and "manner of finish." C 30 maintains thet 


bbl 
the “kind of seam" is always obvious, and that 


reference to seams should be confined to 


"stitchcs per inch." 


C, WHAT IT WILL DO (PERFORMANCZ) 


Color permanence of R 1281 stetes that, of the items 

fabric, trimming, ctc.: 

To washing relating to "color permanence of fabric," "color 
To perspiration | 

Lines 12 and 13 permanence to washing" is of most consequences 


R 1279 recards "color permanence to perspiration" 


es a suiteble item for labels. 


General C 2908 and C 454 urze that the "color 


permanence of sewing thread" be specified. 


Breaking strencth of febric C 30 states, "Purchasers of wash 


(grad method) 
Line 14 dresses should be informed of the strength of 


febrice" C 305 contends that consumers are not 
educated to evelucte the results of the 


"hreaking strength" testse 


Performance--General 


C 463 says, hen I buy a wash dress I 


like to know if it is wrinkle~proof." 


Washability: 


special and detailed 


instructions 
Line 17 


4 


ted rey 
De HOW TO CARE FOR IT 


C 37 writes, "Exclusive of the items you 
' have listed, I should like to receive advice en 
how to care for trimmings and special buttons 
when washing dresses." C 204 comments, 
"Special instructions should be given whenever 
synthetic febrics are’-sold: many women do not 
know how to wash and iron fabrics made of 
acetate rayon. C 30 asserts: "If acetate 
rayon is present, the dress should be so 
labeled. Special instructions for care must 
be given. I believe purchasers ought to be 
warned about the effect of spilling acetone 
on fabrics." C 76 says, "Brands of soap 
ought not be recommended; otherwise I am in 
fayor of informing vurchasers how satisfactory 


service can best be secured," 


Fe SPONSOR 


No comments, 


i BRE 3 


GENERAL COMMENTS 


CG 458 suggests that labels for women's 
wash dresses include two items not listed in 
the schedule: "resistence of fabric to 
perspiration" and "abrasion test." 

C454 says: "I think your schedule for 
women's wash dresses should be limited to 
three topics: 

I. HOW IT IS MADE 
II. WHAT IT WILL DO 
III. HOW TO CARS FOR IT 
The febric should be identified under I." 

C 979 coments: "I regard the items 
tfibers used in febric, end percent of each by 
weight,' ‘breaking strength of fabric,! and 
tresistence to yarn sliopage!' of some informa- 
tive velue but unnecessary. Furthermore, if 
believe the ordinary purchaser would be 
uninterested in the items 'weight,! 'weighting 
er sizing,' 'seams,' and 'shrinkage or 
stretchagee! A good clerk should be acquainted 
to some extent with each one and be able to 
tell about them when called upon to do so." 

R 1281 writes: “It would be difficult 


to state how well a germent will wear, even 


& 
© 


$e AGA 


though that is the real puroose of labeling. 
Retailers do not receive from manufscturors 
detailed information whereby they cen give 
customers definite assurance as to durebility." 
M 594 points out that on labels for 
women's wash dresses some warning should be 
given regarding the effects of deodorants on 


the meteriel in wash dresses. 
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GENERAL COMMENTS OF RESPONDENTS. 
\ 

C 975 ~ "The consuming public is entitled to have some means of 
identifying manufacturers, in order to Rtatineciah between those who 
are and those who are not placing satisfactory products on the market. 
Therefore, the name and address of the manufacturer should be given on 
rary article of merchandise." 

C 285 - "The 'name of sponsor! aot he omitted ae the labels on 
merchandise of relatively good quality, provided the other ‘items were 
given in accordance with your proposals, By comparing labels the pur- 
chaser could make selections intelligently. But I should nevertheless 
be interested in the identities of sponsors of inferior merchandise." 

C 1302 ~ "Yarns per inch' would be too technical an item for 
labels. ‘Breaking strength! should be expressed in understandable terms, 
in a mannsr to facilitate comparison of labels," 

C 147 - "The results of your study would be more useful if the 
schedules had been presented in simpler form, The ordinary purchaser of 
eny of the 12 articles considered in the study probably would not have 
sufficient education to understand a technical term like "breaking 
Pinder. 49 

CG 1308 - "It is my firm conviction that goods produced by a reli- 
able manufacturer, and sold by a recognized firn, should bear labels that 
relate to sizes, materials, durability, and methods of washing. There 
is no need for the labels to include a large number of items. The 


good name of a manufacturer of standard articles, and of the retailer who 


ge 


sells such articles, should provide adequate assurance that the quality 
is exactly as represented." 

C 1312 ~- "I believe purchasers are inclined to rely on labels 
concisely expressed. I seeoenk nae the type always be large enough to 
be eceiliy mead, and that whenever possible double spacing be used between 
lines." 

C 281 - "I have entered 'a' for most of the items in each schedule. 
I have done so because I think their use on labels would have a whole- 
some influence on manufacturers, me. because they would mean mich to 
consumer," 
| C 34 - "May I express ne appeetcehi or of the large amount of 
work you heve done in this study? I hope very much that the results can. 
serve as a basis for informing ree liad about the merchandise they buy, 
also as basis for improvements by manufacturers." 

C 677 - "I have entered 'a!t throughout, but that does not mean 
I have perfunctorily filled out the schedules. While I am not now 
capable of interpreting the Significance of the various items you list 
for each article of rein are I could learn their usefulness whenever 
they are given on labels." | 

C 452 - "T have hesitated about filling out the schedules. In 
principle, I am not in favor of detailed labels; they are Born oy How- 
ever, until we can get consumer goods rated or classified according to 
acceptable standards, I do not see how the use of such labels oan be 
avoided. Perhaps the confusion will ultimately result in a real demand 


for grading. 
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"I am of the opinion that under present methods of distribution 
the name of the manufacturer, as well as the name of the retailer (or 
sponsor), is necessary on the lebel for an article of merchandise. 

| "IT have consistently entered ta' for the items listed in the 
schedules. In the present stage of the development of labeling, as many 
informative items as possible should be used to indicate quality. I sin- 
cerely hope your study will result in the establishment of a erading s s- 
tem based on well-founded standards. 

R 355 ~ "The Merchandise Group, which represents the merchandis- 
ing departments of the principal stores, has considered the 12 schedules 
and is willing to cooperate in your plan for helping consumers. 

"The Group feels, however, that labeling information must be sup- 
olied by the manufacturer, and should include a minimum number of items, 
those that are most important for consumers. The Group believes further 
that certain technical information would make labels too complex and 
confusing." 

M 637 - "We regret to advise that we can see no real usefulness in 
giving the information you seek. 

Tt is not our purpose to be critical of the efforts you are making. 
During the Federal Trade Commission's Conferences, our reaction was con- 
sistently to the effect that the whole matter of labeling is a tempest ina 
teapot. We do not believe, with you, that manufacturers can transmit to re- 
tailers and consumers all of the great mass of technical information and ex- 
verience that is involved in the production of consumer goods of various 


lines. We do not believe that securing information of this sort, and 


- 168 - 


placing it on labels, could result in a real protection to consumers. 
Certainly, their buying confiience would not be thereby increased. 
MWe have found thet technicel information, in the hands of persons % 
vho either do not understand it, or cannot intelligently apply it, is e 
fer more dangerous than no information at all. In our judgment, the. 
manufecturers of this country, through their experience, have obtained 
most satisfactory results by use of the most efficient methods of pro- 
duction. We believe that reliance upon both manufacturer and retailer 
is, in the final analysis, the consumer's, or customer's, best protection." 
M 639 - "Speaking: in genersl terms only, our company has always 
been in favor of giving sufficient information to enable both buying 
end selling operations to be carricd on intelligently. The amount of 
technical information that would be of veluc to conswners depends en- 
tirely on the extent to which they are elucated in snopping. | 
"Your suggestions coulu be followed too far, eas not all the items 
in the schedules would be useful to consumers. On the other hand, if 
there is any prosdect of improving the buying: methods of our customers, 
end of the menufacturing practices in our field, any effort in those 
directions would be well expended. In other words, anything tending 
to place buying on an intrinsic rather then extrinsic basis, or per- 
heps, more properly, on an intrinsic os yell as extrinsic basis, 
vould be of tremendous importance to everyone concerned." Dy 
a 369 ~ "I have been very much interested in your suggestions 
for labels. I feel that my personal information on the subject is too 


meager to be of any use to you, so my report may be considered as 


7f Balletin cntitled "Informative Te 
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members of the 


7/ 


"J think your bulletin on informative labeline—is a very clear, 


lovicnl, end reasonable explenation of what you are trying to do. I 


know you will agree with me that it would be a long-haul job to estzb- 
lish standards for the products studied; and no doubt it would be cven 


more difficult to elueste the consumer to unlerstend ani apply them in 
wurchsing. But, there is ample reason for moking the effort to attain 
these desirnble objectives. 

"Anything that can be ione to moke the c , nsumer 2 washer juice of 


quality vouli be a boon to the lending menu acturers of the country, es- 


csecially Juring, depression when they are feced with o welter of cheap 
ond inferior substitutes, designed in imitation of standard brands." 


T 370 + "I believe the idea of ding Digan are lsbeling is excellent. 
It was thet idea I had in mind, emong others, when I started in the test- 
ing oni textile research business in 1926, after heving previously spent 
19 yerrs in the textile aujusting business, representing leadine maru- 
fecturers. It seoms like a irerm to have so many people think the way 
I iid at that time. 

"T om not going to state my personal comments concerning the 
schelules submitted, but will sey o few words about your rulletine | On 
ange 4 of this bulletin, I woull change the paragraph desling with how 


it is mede to read as follows: 'size,! 'woight,! 'number of threads per 


'f 


peling," prepared by the Conmuaittee 
on Informative Labeling, Consumer-Retai ler Relations Council; 1938. 
8/ See footnote 7. 


BR 


na 
inch,! ‘twist 7 yarn, ! 'yarn size,! 'number of stitches per inch,! 
Fy" gees: Ps 
toercent of finks,.! (or tpercentage of finish'), tyarn ply,! ('number of 
P ;> 
strenis! in the case of hosiery), etc. om, Aye 
‘ 


"In the paragraph relating to whet it will do, I would. change the 


word 'stretchage!t to 'stretch,! and ali 'bursting strength! after 'break- 


fy 


ing strength,! which should be called, more properly, 'tensile strength.! 

'Resistence to water! might also be changed to 'water repellency,! and 

'wear' chanved to ‘abrasion’ or ‘abrasive action.!" , 
F 528 - "My opinions are based on the conviction that the most im- 

portant topic given in your bulletin?! for informative labels is 'What 

It Will Do.' I em in favor, wherever possible, of omitting from labels all 

reference to 'What It Is Made Oft and 'How It Is Made.! JI have two rea- 

sons for this conviction: 

"(1) Repeated experience has shown me that an article may be made 


of a raw material (which in itself is quite satisfactory), according to a 


method of construction which has been approved, and yet the final article 


may be of no value. If consumers buy articles which sre labeled as being 


Dia antowy as to raw materials end methods of construction, and then find 
these articles to be unsatisfactory, there is a strong: predonility that a 
prejudice against labeling will be created and our en*tir> p7ogvan Lampered. 

"(2) If an article is made of satisfactory row matevints, occording ¥ 
to a good method of construction, sand is good; a prejudice in favor of that % 
article will be created in the mind of the user. This prejvaice will give 
rise to a sales resistance against the introduction of an arsicle made of a 


different raw material or by a different method of construction, even though 


the newer article may be definitely better for the purpose than the older." 
9/ See footnote 7. 


